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Hennes & Mauritz
Brand reignition around the corner?

• Q4 can mark a fresh start for H&M

• Strong sales could outweigh soft Q3e earnings

• Insignificant estimate revisions, reiterate BUY

A fresh start
Our impression of the new CEO, Daniel Ervér, is positive as we believe he
can make a real change in the group. The H&M brand needs a fresh start,
which might be around the corner. Ervér has great aspirations for the A/W
24 collection, to be launched on 12 Sept. We believe this could be the start
of a brand reignition. Also, H&M has been testing an updated UX design
in selected markets for some time and is now set to launch it across its
key markets in the fall. We have tried it and share some early impressions.
Lastly, the group is accelerating the roll-out of its new store concept. In this
note, we describe what H&M customers can expect in the coming months.
If successful, this could become the fresh start the group needs.

Q3 report due on 26 September
We have left our Q3'24e earnings roughly unchanged. We forecast Q3e
(Jun-Aug) sales growth of +3.5% (lccy), implying a strong end to the
quarter as June decreased by 6%. However, we fear EBIT dropped 4%
to SEK 4.5bn, driven by external headwinds, higher markdowns, price
investments in the US and higher marketing spend ahead of the A/W 24
launch. As such, the '24 margin target of 10% looks like a stretch, and we
expect it to be pushed into '25. More positively, we expect current trading
(Sept) to be strong at +7% (lccy).

Reiterate BUY
With a solid margin projection and strong cash flow during the last year,
the only thing we have been lacking from H&M is a proper sales recovery.
The June figure of -6% was a step in the wrong direction. However, we
expect a strong finish to Q3 and a strong start to Q4 to outweigh soft
Q3e earnings and give fuel to the stock. Furthermore, the stock is trading
at 19.7x-17.6x '24e-'25e P/E vs the L10Y avg. of 21x (NTM), or a 25%
discount to Inditex. We leave our estimates roughly unchanged and
reiterate BUY and our TP of SEK 195.

Reason: In-depth research

  

Retail

Estimate changes (%)

  2024e 2025e 2026e
Sales  -0.4 -0.0 -0.1
EBIT  -0.5 -1.0 -1.2
EPS  -0.6 -1.1 -1.3
Source: ABG Sundal Collier
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P/E (x) 20.1 17.6 16.7
P/E adj. (x) 19.7 17.6 16.7
P/BVPS (x) 5.49 5.35 5.14
EV/EBITDA (x) 7.5 7.1 6.8
EV/EBIT adj. (x) 15.9 14.5 13.8
EV/sales (x) 1.29 1.23 1.18
ROE adj. (%) 27.9 30.7 31.4
Dividend yield (%) 4.1 4.1 4.1
FCF yield (%) 9.8 9.9 10.7
Le. adj. FCF yld. (%) 4.9 5.1 5.9
Net IB debt/EBITDA (x) 1.0 0.9 0.9
Le. adj. ND/EBITDA (x) -0.3 -0.2 -0.2

Analyst(s): fredrik.ivarsson@abgsc.se, +46 8 566 286 95
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SEKm 2022 2023 2024e 2025e 2026e

Sales 223,553 236,035 237,797 246,819 253,946
EBITDA 28,858 37,460 40,829 43,026 44,378
EBITDA margin (%) 12.9 15.9 17.2 17.4 17.5
EBIT adj. 10,109 13,538 19,260 20,935 21,774
EBIT adj. margin (%) 4.5 5.7 8.1 8.5 8.6
Pretax profit 6,216 13,010 17,138 19,299 20,131
EPS 2.15 5.35 7.97 9.08 9.60
EPS adj. 3.99 4.52 8.13 9.08 9.60
Sales growth (%) 12.4 5.6 0.7 3.8 2.9
EPS growth (%) -67.1 nm 48.8 14.0 5.7

Source: ABG Sundal Collier, Company Data
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 Company description
H&M is one of the largest omni-players in the global fashion
market. The company has in-house design but outsourced
production, primarily located in Asia. The H&M brand is the
absolute largest one, followed by COS, & Other Stories,
Monki, Weekday, ARKET, Afound and H&M Home. H&M
is driven by the desire to make great design available to
everyone, in a more sustainable way.

Sustainability information

Risks
Naturally, we rank fashion risk (unsuccessful collections)
as the most significant risk. In cases of declining LFL sales
growth, margins usually follow on the back of rising inventories
and elevated markdown levels. Furthermore, the digital
transformation within the fashion industry imply accelerated
competition and increased transparency, which could put
pressure to prices. Furthermore, increasing awareness of
sustainability could lower the demand for fast fashion.

Low-single-digit sales growth

lccy sales growth (y-o-y)

Improved inventory mgmt. supports margins

Markdown impact, y-o-y (bp)

Opex-to-sales (pre-IFRS 16)

Source: ABG Sundal Collier, Company data

EPS adj. (pre-IFRS 16)

Source: ABG Sundal Collier, Company data

FCFPS, DPS and gearing (SEK)

Source: ABG Sundal Collier, Company data

P/E (NTM)

Source: ABG Sundal Collier, FactSet
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 In need of brand reignition
When entering the 21st century, H&M had around 600 stores and SEK 30bn in sales.
Fifteen years later, the store network had grown just shy of 4,000 and sales to SEK
180bn. During the last 8-9 years, however, the ride has been less smooth as like-for-
like sales growth turned negative and margins contracted well below 10%. After four
tough years, Helena Helmersson handed over the role as CEO to Daniel Ervér. Our
impression of Ervér is positive as we believe that he can make a real change to the
group's leadership. The H&M brand is in need of a fresh start and the new CEO has
great aspirations for the upcoming autumn/winter collection which will be launched
on 12 September. In addition, the group is accelerating the roll-out of its new store
concept as well as its new digital interface. Below, we describe what H&M customers
can expect in the coming months. If successful, this could become the fresh restart
the group is in need of. Furthermore, we take a look at the ongoing turnaround of
another fashion company that many investors thought had seen its best days, to
prove that a reignition of H&M is far from impossible.

A walk down memory lane
Understanding history is often crucial for making sense of the future. History also teaches us
about the impact individuals can have on companies. Hence, see below for a run-through of
H&M's last decade.

A rough patch
When entering the 21st century, H&M had around 600 stores and SEK 30bn in sales. Fifteen
years later, the store network had grown just shy of 4,000 and sales to SEK 180bn. During
the last 8-9 years, however, the ride has been less smooth as like-for-like sales growth
turned negative and margins contracted well below 10%.

H&M Group's number of stores

Source: ABG Sundal Collier, Company data

H&M Group net sales and margin

Source: ABG Sundal Collier, Company data

A brand issue rather than a channel issue
H&M entered a rough patch in 2016 as like-for-like growth turned negative and the gross
margin contracted amid adverse FX effects and higher markdown levels. Since then, the
group has failed to get back to sustainable growth (the 2016-23 sales CAGR was +3%,
of which roughly half stems from FX) and the gross margin has contracted by 4pp (from
55.2% in 2016 to 51.2% in 2023) as the brand hasn’t been able to offset external headwinds
through price adjustments. Many feared the group didn’t perform particularly well online and
declared this as the main reason for the slump. However, this seemed like a misconception
as the group’s online share was well in line with peers (disclosed in conjunction with its
2018 CMD) and as profitable as its physical stores. When looking closer at how H&M brings
traffic to its e-stores, the vast majority seems to be organic (i.e. free), meaning customer
acquisition costs are minimal. With gross margins around 55%, we can conclude that online
sales wasn't the main source of margin contraction. To us, the slump looks more like a brand
issue rather than a channel issue.
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 H&M channel split dominated by free traffic

Source: ABG Sundal Collier, Similarweb

H&M online sales

Source: ABG Sundal Collier, Company data

Benchmarking against key peers
We saw glimpses of improvements during 2019 as like-for-like sales growth turned positive,
the stock-in-trade decreased, the long-lived gross margin contraction seemed to turn and
EPS grew after three years of contraction. Then came COVID. The pandemic was of course
no good for any retailer with thousands of stores across the globe. In addition, the Chinese
government decided to cancel H&M in 2021 after the group stopped sourcing cotton from
the Xinjiang region. On top of that, H&M decided to exit Russia for obvious reasons in 2022.
China and Russia together generated close to 10% of normalized group sales and even
more of earnings. COVID, China and Russia clearly explain parts of the recent lacklustre
performance. However, there seems to be more to it. This gets obvious when benchmarking
its recent performance against key peers Inditex and Fast Retailing (Uniqlo). Although Fast
Retailing had minimal exposure to the Russian market and neither of the two peers got
cancelled by China, the outperformance vs. H&M is obvious. As illustrated below, the three
fast-fashion giants performed roughly equally well in 2015-19 whereas H&M has clearly
been left behind during the last four years. Again, this suggests the H&M brand has lost
some of its strength.

Total sales growth

Source: ABG Sundal Collier, Company data

Sales CAGR over various time periods

Source: ABG Sundal Collier, Company data

Abercrombie & Fitch: a case study
Some fear that H&M's business model is broken. Others say that it is stuck in the middle of
a rock and a hard place as it no longer competes with the lowest prices nor with the hottest
fashion. With cheaper players like Shein entering the market, the fight for value hunters has
become even tougher. Meanwhile, others have claimed the premium position (e.g. Zara).
In other words, H&M is not the cheapest nor the most fashionable. Whether this is true or
not, we don't rule out that H&M can return to profitable growth again but argue that it "just"
needs to reignite the brand. Is this an easy task for Daniel Ervér? No. Is it possible? We
argue that it is and would like to turn to another brand that is going through what looks like a
very successful turnaround.
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 The destruction
In the early 2000s, Abercrombie was one of the hippest brands on the street, targeting all
the "cool kids", quoting the CEO at the time, Mike Jeffries. In 2000-2012, it grew by a sales
CAGR of 12%, reaching sales of USD 4.5bn. However, the brand took a lot of heat due to its
controversial marketing campaigns and questionable designs. It was criticised for exclusivity,
body shaming, racism and hyper-sexualization among other things. Unsurprisingly, the
brand eventually lost its coolness and sales took a bad turn in 2013. In 2013-2019, the
corresponding CAGR was -3% and margins went from ~20% in 2000-2007 to 3% in 2019.

Abercrombie & Fitch: store count

Source: ABG Sundal Collier, Company data

Abercrombie & Fitch: net sales and margin

Source: ABG Sundal Collier, Company data

The turnaround
After the departure of the highly criticised CEO, Mike Jeffries, in 2014, the company initiated
what many thought was impossible: a re-branding of the brand portfolio, shifting away from
its hyper-sexualized, "cool kids" branding. It became less provocative in its marketing, and
it made meaningful changes in the way it met its customers in stores. Furthermore, the
target group was broadened as it started to appeal to consumers in their 20s and 30s (i.e.
young adults rather than just teenagers). It also closed underperforming stores, reduced
the number of flagships and invested heavily in its e-com platforms. As illustrated in the
two charts below, it seems fair to say that the CEO since 2017, Fran Horowitz, and her
team have succeeded. The group has reported five consecutive quarters with double-digit
comparable sales growth and the EBIT margin has reached 14% on a LTM basis. Compared
to the pre-pandemic sales level, A&F is now trending ~30% above.

A&F: comparable sales growth (LTM)

Source: ABG Sundal Collier, Company data

A&F: gross and EBIT margin (LTM)

Source: ABG Sundal Collier, Company data

Conclusion
Ten years ago, A&F's brand portfolio was in horrible shape and many expected it to slowly
fade away. However, with the sufficient measures, it was instead brought back to life. This
proves to us that even the weakest brands can get reignited. The H&M brand is nowhere
close to where A&F was back then and the group does not need to make such radical
changes. That said, changes need to be made, and we expect to see some by this autumn.
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A/W 24: a fresh start
During the last few years, H&M has invested in its supply chain, increasing the share of
nearshoring to shorten lead times and increase availability as well as precision. It has also
invested heavily in AI/data which we believe will allow for improved quantification, allocation
and pricing, which ultimately should support gross margins. However, turning around a big
ship like H&M takes time, and we haven't seen any proof of these initiatives paying off just
yet. Approaching Q4'24, the group management has raised the stakes, talking about an
"increased ambition for the H&M brand".

Big hopes for the autumn/winter collection
The H&M brand is in need of a fresh start and the new CEO, Daniel Ervér, has great
aspirations for the upcoming autumn/winter collection, which will be launched on 12
September. The campaign will celebrate the connection between fashion and music as
some of the hottest artists will be involved in media as well as in several events in major
cities of H&M's key markets. For instance, H&M will celebrate the launch of the collection
with an open party at London fashion week, with performances by Charli XCX, Jamie xx and
Sherelle.

To mark this fresh start, the group also wiped its social media content on 28 August, leaving
just a save the date "12092024" topped by a cryptic H&M& (likely referring to the co-lab with
Charli XCX). During the last week, it has started to fill up its Instagram with images of the
collection, including a picture of Charli XCX in a leopard print coat.

Source: Hennes & Mauritz

Furthermore, there will be local and global campaigns and several collaborations. Ervér
showed clear enthusiasm over what could be seen as a fresh start for the brand when
talking about the upcoming collection in conjunction with its Q2'24 press conference. We
assess the product team has been granted full creative control over the collections and by
removing some layers of management, the decision-making process is faster and smoother
than previously. Furthermore, ongoing supply chain improvements allow for a higher degree
of proximity sourcing, although the bulk of the production will remain in Asia. We are excited
about the launch and expect to see something fresh rather than more of the same.
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 Upping the digital game
H&M has been testing an updated UX design in selected markets during the first three
quarters of the year and is now set to launch it across its key markets in the fall. The tests
have been made in the app, which covers the absolute majority of the brand's traffic and
online sales. With its updated interface, the group aims to raise the level of inspiration,
organic traffic, engagement, and time spent in the e-store, which in turn yields higher
conversion rates and ticket sizes. Even more importantly, though, early testing suggests that
the new site improves the fashion perception among customers, according to the CEO. In
other words, a successful transformation of the digital footprint could boost the brand value,
which is just what H&M needs at this point. We have been able to test the updated UX and
can confirm that the changes are meaningful. The images are larger, the content is updated
with both still and moving images, and scrolling is more intuitive. This facelift might be just
what the company needs.

H&M new UX

Source: ABG Sundal Collier, company

Store upgrades
Lastly, large parts of the store network were out of date and during the last few years, H&M
has gone through a large renewal of its global store footprint, closing ~600 stores (gross) in
2022-24 and modernising a large share of the stores. The group is now accelerating its store
renovation programme, including the latest versions of digital services and locally adapted
assortments. Upgrades in key cities such as NYC, London, Seoul and Tokyo have been met
by great customer reception, according to the CEO, and by the end of the year, 250 stores
will have gone through a complete rebuild and many more will have had a smaller facelift.
We also believe the group aims to showcase the new autumn collection through a number of
pop-up stores in a few key markets, which could add to the brand value.
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 Q3 2024 preview
H&M will report it's fiscal Q3'24 (Jun-Aug) on 26 September. We forecast lccy sales
growth of +3.5%, implying a strong end to the quarter as June decreased by 6%.
However, we fear EBIT dropped 4% to SEK 4.5bn, driven by external headwinds,
higher markdowns, price investments in the US and higher marketing spend ahead of
the A/W 24 launch. As such, the 10% margin target for '24 is likely to be pushed into
next year. To reach 10% in '24, the implicit Q4'23 margin would be 15%+, assuming
our Q3'24e estimates are ballpark correct. Last time the group reached a Q4 margin
around 15% was in 2015. Furthermore, we believe that inventories increased by low-
single digits (adj. for FX). More positively, we expect current trading (September) to be
strong at +7% (lccy), fuelled by the elevated marketing efforts alongside soft comps.

ABGSC Q3'24e sales: +3.5% (lccy)
In conjunction with its Q2'24 report, the group reported -6% lccy sales growth for the first
month of Q3'24 (June). As mentioned above, we assess the group has accelerated its efforts
into the A/W 24 launch, and we believe some extra buzz could give steam to the brand.
Furthermore, underlying comps were significantly softer in July-August. Compared to pre-
pandemic levels (2019), we calculate -5% in June last year and -12% in July-August, as
illustrated in the right-hand chart below. The group saw a positive trend in June as weather
"normalised" and we believe market conditions were better during the last two months of
the quarter. As such, we assume a stronger underlying performance in July and August,
translating into +10% y-o-y growth in those months.

Q4'24e current trading
Furthermore, we believe that the group's efforts to reignite some buzz around the brand
could result in an improved underlying performance as well. We assume September sales
roughly in line with 2019 levels (lccy), or +7% (lccy) in y-o-y terms.

Monthly sales growth (y-o-y)

Source: ABG Sundal Collier, Company data

Monthly sales growth vs. 2019 (lccy)

Source: ABG Sundal Collier, Company data

Considering June usually generates ~40% of Q3 sales, we calculate +3.5% lccy sales
growth for the full Q3'24e or total sales of SEK 60.9bn.

Lccy sales growth

Source: ABG Sundal Collier, Company data
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ABGSC Q3'24e adj. EBIT of SEK 4.5bn
Gross margin: external tailwinds continue to fuel
During H1'23, H&M was negatively impacted by unfavourable FX fluctuations, elevated
freight rates and surging raw material prices. We estimate that these external headwinds
amounted to ~SEK 2.9bn. The group's gross margin expanded by 3pp in H2'23 as these
headwinds turned into tailwinds. Furthermore, the H1'24 gross margin expanded by a
hefty 4.1pp y-o-y. However, we expect a temporary halt to this trend in Q3'24e, mainly
due to a temporary spike in raw material costs. Furthermore, the group has previously
communicated some price reductions in the US as well as guided for slight pressure from
higher markdowns. Hence, we model a 10bp margin contraction.

ABGSC Q3'24e gross margin bridge

Source: ABG Sundal Collier, Company data

Q3'24e EBIT: a small step backwards
In FY'23, SG&A decreased by 4% (lccy) whereas sales were down by 1% (lccy). Hence,
the SG&A-to-sales ratio decreased slightly, partly owing to the ongoing cost savings
programme. We forecast lease adj. SG&A to be flattish y-o-y (excl. D&A) in Q3'24e. This
estimate is supported by our opex model, in which we track q-o-q sales growth (lccy) vs.
q-o-q adj. SG&A growth (excl. D&A), illustrated in the left-hand chart below. Coupled with
a 10bp gross margin contraction, our opex estimate results in an EBIT margin of 7.4% for
EBIT of SEK 4.5bn (-4% y-o-y). We have lowered our Q3'24e EBIT by 2% from our post-Q2
estimate.

Sales growth vs. Opex growth (Q3'14 to Q3'24e)

Source: ABG Sundal Collier, Company data

Adj. EBIT (SEKbn)

Source: ABG Sundal Collier, Company data
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Valuation
Given the expected strong earnings recovery, 12-month forward multiples are set to de-rate
swiftly. On our estimates, the stock is currently trading at 19.7x-17.6x '24e-'25e P/E. Due to
insignificant estimate revisions we leave our TP of SEK 195 unchanged and reiterate BUY,
as the narrative could turn more positive as sales growth picks up (i.e. a catalyst for a re-
rating). Furthermore, an average lease adj. FCF yield of 5% (avg. '24e-'25e) coupled with a
lease adj. net cash position of around SEK 7.4bn looks attractive to us.

P/E (NTM)

Source: ABG Sundal Collier, FactSet

Share price and EPS (FY+1) est.

Source: ABG Sundal Collier, Company data

ABGSC P&L estimates (SEKm)

Source: ABG Sundal Collier, Company data
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 ABGSC cash flow estimates (SEKm)

Source: ABG Sundal Collier, Company data
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 Income Statement (SEKm) 2017 2018 2019 2020 2021 2022 2023 2024e 2025e 2026e
Sales 200,004 210,400 232,755 187,031 198,967 223,553 236,035 237,797 246,819 253,946
COGS -91,914 -99,513 -110,302 -93,547 -94,011 -110,330 -115,297 -111,073 -114,742 -117,905
Gross profit 108,090 110,887 122,453 93,484 104,956 113,223 120,738 126,724 132,077 136,041
Other operating items -79,033 -85,723 -94,056 -64,432 -67,391 -84,365 -83,278 -85,896 -89,052 -91,663
EBITDA 29,057 25,164 28,397 29,052 37,565 28,858 37,460 40,829 43,026 44,378
Depreciation and amortisation -8,488 -9,671 -11,051 -25,953 -22,310 -21,689 -22,923 -21,929 -22,090 -22,604
of which leasing depreciation 0 0 0 -13,869 -11,988 -11,631 -13,117 -13,089 -12,636 -12,599
EBITA 20,569 15,493 17,346 3,099 15,255 7,169 14,537 18,900 20,935 21,774
EO Items 0 0 0 0 0 -2,940 999 -360 0 0
Impairment and PPA amortisation 0 0 0 0 0 0 0 0 0 0
EBIT 20,569 15,493 17,346 3,099 15,255 7,169 14,537 18,900 20,935 21,774
Net financial items 240 146 45 -1,047 -955 -953 -1,527 -1,761 -1,636 -1,643
Pretax profit 20,809 15,639 17,391 2,052 14,300 6,216 13,010 17,138 19,299 20,131
Tax -4,625 -2,987 -3,948 -809 -3,290 -2,650 -4,287 -4,314 -4,854 -5,062
Net profit 16,184 12,652 13,443 1,243 11,010 3,566 8,723 12,824 14,445 15,069
Minority interest 0 0 0 0 0 0 0 0 - -
Net profit discontinued 0 0 0 0 0 0 0 0 - -
Net profit to shareholders 16,184 12,652 13,443 1,243 11,010 3,566 8,723 12,824 14,445 15,069
EPS 9.78 7.64 8.12 0.58 6.53 2.15 5.35 7.97 9.08 9.60
EPS adj. 9.78 7.64 8.12 0.75 6.65 3.99 4.52 8.13 9.08 9.60
Total extraordinary items after tax 0 0 0 0 0 -2,940 670 -269 0 0
Leasing payments 0 0 0 -13,869 -11,988 -11,631 -13,117 -13,089 -12,636 -12,599
Tax rate (%) 22.2 19.1 22.7 39.4 23.0 42.6 33.0 25.2 25.2 25.1
Gross margin (%) 54.0 52.7 52.6 50.0 52.8 50.6 51.2 53.3 53.5 53.6
EBITDA margin (%) 14.5 12.0 12.2 15.5 18.9 12.9 15.9 17.2 17.4 17.5
EBITA margin (%) 10.3 7.4 7.5 1.7 7.7 3.2 6.2 7.9 8.5 8.6
EBIT margin (%) 10.3 7.4 7.5 1.7 7.7 3.2 6.2 7.9 8.5 8.6
Pre-tax margin (%) 10.4 7.4 7.5 1.1 7.2 2.8 5.5 7.2 7.8 7.9
Net margin (%) 8.1 6.0 5.8 0.7 5.5 1.6 3.7 5.4 5.9 5.9
Growth Rates y-o-y - - - - - - - - - -
Sales growth (%) 4.0 5.2 10.6 -19.6 6.4 12.4 5.6 0.7 3.8 2.9
EBITDA growth (%) -7.5 -13.4 12.8 2.3 29.3 -23.2 29.8 9.0 5.4 3.1
EBITA growth (%) -13.7 -24.7 12.0 -82.1 392.3 -53.0 102.8 30.0 10.8 4.0
EBIT growth (%) -13.7 -24.7 12.0 -82.1 NM -53.0 NM 30.0 10.8 4.0
Net profit growth (%) -13.2 -21.8 6.3 -90.8 785.8 -67.6 144.6 47.0 12.6 4.3
EPS growth (%) -13.2 -21.8 6.3 -92.8 nm -67.1 nm 48.8 14.0 5.7
Profitability - - - - - - - - - -
ROE (%) 26.8 21.4 23.3 2.2 19.2 6.4 17.7 27.2 30.7 31.4
ROE adj. (%) 26.8 21.4 23.3 2.2 19.2 11.7 15.7 27.9 30.7 31.4
ROCE (%) 31.0 21.2 22.8 2.1 11.0 5.1 10.5 14.1 16.1 16.7
ROCE adj. (%) 31.0 21.2 22.8 2.1 11.0 7.4 9.7 14.4 16.1 16.7
ROIC (%) 28.2 20.0 21.8 2.2 11.8 4.6 10.7 16.1 18.1 18.6
ROIC adj. (%) 28.2 20.0 21.8 2.2 11.8 6.5 10.0 16.4 18.1 18.6
Adj. earnings numbers - - - - - - - - - -
EBITDA adj. 29,057 25,164 28,397 29,052 37,565 31,798 36,461 41,189 43,026 44,378
EBITDA adj. margin (%) 14.5 12.0 12.2 15.5 18.9 14.2 15.4 17.3 17.4 17.5
EBITDA lease adj. 29,057 25,164 28,397 13,872 24,542 16,321 22,849 26,207 28,928 30,323
EBITDA lease adj. margin (%) 14.5 12.0 12.2 7.4 12.3 7.3 9.7 11.0 11.7 11.9
EBITA adj. 20,569 15,493 17,346 3,099 15,255 10,109 13,538 19,260 20,935 21,774
EBITA adj. margin (%) 10.3 7.4 7.5 1.7 7.7 4.5 5.7 8.1 8.5 8.6
EBIT adj. 20,569 15,493 17,346 3,099 15,255 10,109 13,538 19,260 20,935 21,774
EBIT adj. margin (%) 10.3 7.4 7.5 1.7 7.7 4.5 5.7 8.1 8.5 8.6
Pretax profit Adj. 20,809 15,639 17,391 2,052 14,300 9,156 12,011 17,498 19,299 20,131
Net profit Adj. 16,184 12,652 13,443 1,243 11,010 6,506 7,724 13,184 14,445 15,069
Net profit to shareholders adj. 16,184 12,652 13,443 1,243 11,010 6,506 7,724 13,184 14,445 15,069
Net adj. margin (%) 8.1 6.0 5.8 0.7 5.5 2.9 3.3 5.5 5.9 5.9
Source: ABG Sundal Collier, Company Data

Cash Flow (SEKm) 2017 2018 2019 2020 2021 2022 2023 2024e 2025e 2026e
EBITDA 29,057 25,164 28,397 29,052 37,565 28,858 37,460 40,829 43,026 44,378
Net financial items 240 146 45 -1,047 -955 -953 -1,527 -1,761 -1,636 -1,643
Paid tax -4,625 -2,987 -3,948 -809 -3,290 -2,650 -4,287 -4,314 -4,854 -5,062
Non-cash items -1,437 -72 259 -2,888 -1,687 809 -2,540 1,742 118 118
Cash flow before change in WC 23,235 22,251 24,753 24,308 31,633 26,064 29,106 36,495 36,654 37,790
Change in working capital -1,648 -964 4,233 1,592 12,986 -1,588 4,843 -1,240 -410 530
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 Cash Flow (SEKm) 2017 2018 2019 2020 2021 2022 2023 2024e 2025e 2026e
Operating cash flow 21,587 21,287 28,986 25,900 44,619 24,476 33,949 35,256 36,244 38,321
Capex tangible fixed assets -10,311 -9,557 -7,384 -3,606 -2,727 -5,329 -8,641 -8,077 -8,208 -8,445
Capex intangible fixed assets -2,160 -3,271 -2,956 -1,496 -737 -1,484 -978 -2,036 -2,899 -2,982
Acquisitions and Disposals 0 0 0 0 0 0 0 0 0 0
Free cash flow 9,116 8,459 18,646 20,798 41,155 17,663 24,330 25,142 25,137 26,893
Dividend paid -16,137 -16,137 -16,137 0 -10,758 -10,687 -10,577 -10,593 -10,432 -10,294
Share issues and buybacks 0 0 0 0 0 -3,000 -1,075 -2,927 -4,000 -4,000
Leasing liability amortisation 0 0 0 -14,174 -12,279 -12,139 -12,867 -12,503 -12,185 -12,149
Other non-cash items -859 1,434 631 -59,151 7,181 -3,565 -3,914 4,490 -581 -130
Balance Sheet (SEKm) 2017 2018 2019 2020 2021 2022 2023 2024e 2025e 2026e
Goodwill 64 64 64 64 64 64 64 64 64 64
Other intangible assets 6,979 9,554 11,384 10,368 9,492 9,092 9,661 9,456 9,887 10,259
Tangible fixed assets 39,818 42,439 40,892 31,639 26,576 24,431 25,242 26,957 28,178 29,229
Right-of-use asset 0 0 0 59,535 53,086 58,305 56,294 56,125 55,957 55,789
Total other fixed assets 6,871 8,951 5,873 7,407 11,577 10,633 9,483 9,958 9,958 9,958
Fixed assets 53,732 61,008 58,213 109,013 100,795 102,525 100,744 102,560 104,044 105,299
Inventories 33,712 37,721 37,823 38,209 37,306 42,495 37,358 37,334 37,763 37,584
Receivables 12,316 12,265 12,137 10,609 14,209 15,321 16,773 16,736 17,238 17,385
Other current assets 0 0 0 0 0 0 0 0 0 0
Cash and liquid assets 9,718 11,590 12,312 16,540 27,471 21,707 26,398 24,173 22,693 23,143
Total assets 109,478 122,584 120,485 174,371 179,781 182,048 181,273 180,802 181,738 183,411
Shareholders equity 59,713 58,546 57,069 54,623 60,018 50,757 47,601 46,786 47,368 48,711
Minority 0 0 - - - - - - - -
Total equity 59,713 58,546 57,069 54,623 60,018 50,757 47,601 46,786 47,368 48,711
Long-term debt 350 10,492 0 0 0 0 0 0 0 0
Pension debt 445 445 445 445 445 445 445 445 445 445
Convertible debt 0 0 - - - - - - - -
Leasing liability 0 0 0 63,733 57,077 61,857 60,888 56,125 55,957 55,789
Total other long-term liabilities 5,331 5,088 5,404 1,224 4,584 3,755 6,018 6,077 6,827 7,125
Short-term debt 9,870 9,289 17,763 16,499 9,597 10,666 17,016 16,361 16,361 16,361
Accounts payable 7,215 6,800 8,217 6,465 6,783 7,755 8,133 8,186 8,520 8,753
Other current liabilities 23,638 28,130 31,587 31,382 41,278 46,813 41,172 46,822 46,260 46,227
Total liabilities and equity 106,562 118,790 120,485 174,371 179,781 182,048 181,273 180,802 181,738 183,411
Net IB debt -3,008 3,479 23 56,730 28,071 40,628 42,468 38,800 40,112 39,493
Net IB debt excl. pension debt -3,453 3,034 -422 56,285 27,626 40,183 42,023 38,355 39,667 39,048
Net IB debt excl. leasing -3,008 3,479 23 -7,003 -29,006 -21,229 -18,420 -17,325 -15,845 -16,295
Capital employed 70,378 78,772 75,277 135,300 127,137 123,725 125,950 119,717 120,131 121,306
Capital invested 59,621 65,819 57,092 111,353 88,089 91,385 90,069 85,586 87,480 88,205
Working capital 15,175 15,056 10,156 10,971 3,455 3,248 4,826 -938 221 -11
EV breakdown - - - - - - - - - -
Market cap. diluted (m) 265,060 265,060 265,060 265,060 265,060 260,994 260,994 257,039 253,619 250,416
Net IB debt adj. 947 8,636 5,896 64,137 39,648 51,261 51,951 48,758 50,070 49,451
Market value of minority 0 0 0 0 0 0 0 0 0 0
Reversal of shares and
participations

0 0 0 0 0 0 0 0 0 0

Reversal of conv. debt assumed
equity

- - - - - - - - - -

EV 266,007 273,696 270,956 329,197 304,708 312,255 312,945 305,797 303,689 299,867
Total assets turnover (%) 189.7 181.3 191.5 126.9 112.4 123.6 129.9 131.4 136.2 139.1
Working capital/sales (%) 6.7 7.2 5.4 5.6 3.6 1.5 1.7 0.8 -0.1 0.0
Financial risk and debt service - - - - - - - - - -
Net debt/equity (%) -5.0 5.9 0.0 103.9 46.8 80.0 89.2 82.9 84.7 81.1
Net debt / market cap (%) -1.1 1.3 0.0 21.4 10.6 15.6 16.3 15.1 15.8 15.8
Equity ratio (%) 54.5 47.8 47.4 31.3 33.4 27.9 26.3 25.9 26.1 26.6
Net IB debt adj. / equity (%) 1.6 14.8 10.3 117.4 66.1 101.0 109.1 104.2 105.7 101.5
Current ratio 1.37 1.39 1.08 1.20 1.37 1.22 1.21 1.10 1.09 1.09
EBITDA/net interest 121.1 172.4 189.3 193.7 250.4 192.4 249.7 272.2 -- --
Net IB debt/EBITDA (x) -0.1 0.1 0.0 2.0 0.7 1.4 1.1 1.0 0.9 0.9
Net IB debt/EBITDA lease adj. (x) 0.0 0.3 0.2 0.0 -0.7 -0.6 -0.4 -0.3 -0.2 -0.2
Interest coverage 508.5 108.1 115.6 20.7 101.7 47.8 96.9 126.0 -- --
Source: ABG Sundal Collier, Company Data

Share Data (SEKm) 2017 2018 2019 2020 2021 2022 2023 2024e 2025e 2026e
Actual shares outstanding 1,655 1,655 1,655 1,655 1,655 1,630 1,630 1,605 1,584 1,564
Actual shares outstanding (avg) 1,655 1,655 1,655 1,655 1,655 1,630 1,630 1,605 1,584 1,564
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 Share Data (SEKm) 2017 2018 2019 2020 2021 2022 2023 2024e 2025e 2026e
All additional shares 0 0 0 0 0 0 0 0 0 0
Issue month 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 - -
Assumed dil. of shares from conv. 0 0 0 0 0 0 0 0 - -
As. dil. of shares from conv. (avg) 0 0 0 0 0 0 0 0 - -
Conv. debt not assumed as equity 0 0 0 0 0 0 0 0 - -
No. of warrants 0 0 0 0 0 0 0 0 - -
Market value per warrant 0 0 0 0 0 0 0 0 - -
Dilution from warrants 0 0 0 0 0 0 0 0 - -
Issue factor 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0 1.0
Actual dividend per share 9.75 9.75 0.00 6.50 6.50 6.50 6.50 6.50 6.50 6.50
Reported earnings per share 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 - -
Source: ABG Sundal Collier, Company Data

Valuation and Ratios (SEKm) 2017 2018 2019 2020 2021 2022 2023 2024e 2025e 2026e
Shares outstanding adj. 1,655 1,655 1,655 1,655 1,655 1,630 1,630 1,605 1,584 1,564
Diluted shares adj. 1,655 1,655 1,655 1,655 1,655 1,630 1,630 1,605 1,584 1,564
EPS 9.78 7.64 8.12 0.58 6.53 2.15 5.35 7.97 9.08 9.60
Dividend per share 9.75 9.75 0.00 6.50 6.50 6.50 6.50 6.50 6.50 6.50
EPS adj. 9.78 7.64 8.12 0.75 6.65 3.99 4.52 8.13 9.08 9.60
BVPS 36.08 35.37 34.48 33.00 36.26 31.15 29.21 29.15 29.91 31.15
BVPS adj. 31.82 29.56 27.56 26.70 30.49 25.53 23.24 23.22 23.63 24.55
Net IB debt/share 0.57 5.22 3.56 38.75 23.96 31.45 31.88 30.38 31.62 31.63
Share price 160.15 160.15 160.15 160.15 160.15 160.15 160.15 160.15 160.15 160.15
Market cap. (m) 265,060 265,060 265,060 265,060 265,060 260,994 260,994 257,039 253,619 250,416
Valuation - - - - - - - - - -
P/E (x) 16.4 21.0 19.7 274.7 24.5 74.6 29.9 20.1 17.6 16.7
EV/sales (x) 1.33 1.30 1.16 1.76 1.53 1.40 1.33 1.29 1.23 1.18
EV/EBITDA (x) 9.2 10.9 9.5 11.3 8.1 10.8 8.4 7.5 7.1 6.8
EV/EBITA (x) 12.9 17.7 15.6 106.2 20.0 43.6 21.5 16.2 14.5 13.8
EV/EBIT (x) 12.9 17.7 15.6 106.2 20.0 43.6 21.5 16.2 14.5 13.8
Dividend yield (%) 6.1 6.1 0.0 4.1 4.1 4.1 4.1 4.1 4.1 4.1
FCF yield (%) 3.4 3.2 7.0 7.8 15.5 6.8 9.3 9.8 9.9 10.7
Le. adj. FCF yld. (%) 3.4 3.2 7.0 2.5 10.9 2.1 4.4 4.9 5.1 5.9
P/BVPS (x) 4.44 4.53 4.64 4.85 4.42 5.14 5.48 5.49 5.35 5.14
P/BVPS adj. (x) 5.03 5.42 5.81 6.00 5.25 6.27 6.89 6.90 6.78 6.52
P/E adj. (x) 16.4 21.0 19.7 213.2 24.1 40.1 35.5 19.7 17.6 16.7
EV/EBITDA adj. (x) 9.2 10.9 9.5 11.3 8.1 9.8 8.6 7.4 7.1 6.8
EV/EBITA adj. (x) 12.9 17.7 15.6 106.2 20.0 30.9 23.1 15.9 14.5 13.8
EV/EBIT adj. (x) 12.9 17.7 15.6 106.2 20.0 30.9 23.1 15.9 14.5 13.8
EV/CE (x) 3.8 3.5 3.6 2.4 2.4 2.5 2.5 2.6 2.5 2.5
Investment ratios - - - - - - - - - -
Capex/sales (%) 6.2 6.1 4.4 2.7 1.7 3.0 4.1 4.3 4.5 4.5
Capex/depreciation 1.5 1.3 0.9 0.4 0.3 0.7 1.0 1.1 1.2 1.1
Capex tangibles / tangible fixed
assets

25.9 22.5 18.1 11.4 10.3 21.8 34.2 30.0 29.1 28.9

Capex intangibles / definite
intangibles

30.9 34.2 26.0 14.4 7.8 16.3 10.1 21.5 29.3 29.1

Depreciation on intang / def. intang 0 0 0 0 0 0 0 0 0 0
Depreciation on tangibles /
tangibles

21.32 22.79 27.02 38.19 38.84 41.17 38.85 32.80 33.55 34.23

Source: ABG Sundal Collier, Company Data
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 Analyst Certification
We, ABGSC Retail Research, Fredrik Ivarsson and Benjamin Wahlstedt, analyst(s) with ABG Sundal Collier ASA , ABG Sundal
Collier Denmark, filial af ABG Sundal Collier ASA, Norge, ABG Sundal Collier AB and/or ABG Sundal Collier Limited (hereinafter
collectively referred to as “ABG Sundal Collier”), and the author(s) of this report, certify that not withstanding the existence of
any such potential conflicts of interests referred to below, the views expressed in this report accurately reflect my/our personal
view about the companies and securities covered in this report. I/We further certify that I/We has/have not been, nor am/are or
will be, receiving direct or indirect compensation related to the specific recommendations or views contained in this report.

This report is produced by ABG Sundal Collier, which may cover companies either in accordance with legal requirements
designed to promote the independence of investment research (“independent research”) or as commissioned research.
Commissioned research is paid for by the subject company. As such, commissioned research is deemed to constitute an
acceptable minor non-monetary benefit (i.e., not investment research) as defined in MiFID II.

Stock ratings distribution
ABG Sundal Collier Ratings and Investment Banking by 9/6/2024

Total of Rating

BUY

HOLD

SELL

Research Coverage

% of

Total Rating

65.03%

30.60%

3.83%

Investment Banking Clients (IBC)

% of

Total IBC

18%

4%

1%

% of

Total Rating by Type

7.56%

3.57%

7.14%

IBC: Companies in respect of which ABG SC or an affiliate has received compensation for investment banking services within the past 12 months.

Analyst stock ratings definitions
BUY = We expect this stock’s total return to exceed the market’s expected total return by 5% or more over the next six months.

HOLD = We expect this stock’s total return to be in line with the market’s expected total return within a range of 4% over the
next six months.

SELL = We expect this stock’s total return to underperform the market’s expected total return by 5% or more over the next six
months.

Analyst valuation methods
When setting the individual ratings for investment research (“independent research”), ABG Sundal Collier assumes that a
normal total absolute return (including dividends) for the market is 8% per annum, or 4% on a 6-month basis. Therefore, when
we rate a stock a BUY, we expect an absolute return of 9% or better over six months. Volatility and low trading volumes mean
that we have a wider range for expected returns on small cap stocks than for large caps.

ABG Sundal Collier’s analysts publish price targets for independent research and may publish valuation ranges for
commissioned research. These price targets or valuation ranges rely on various valuation methods. One of the most frequently
used methods is the valuation of a company by calculation of that company’s discounted cash flow (DCF). Another valuation
method is the analysis of a company’s return on capital employed relative to its cost of capital. Finally, the analysts may analyse
various valuation multiples (e.g., the P/E multiples and the EV/EBITDA multiples) relative to global industry peers. In special
cases, particularly for property companies and investment companies, the ratio of price to net asset value is considered. Price
targets and valuation ranges are changed when earnings and cash flow forecasts are changed. They may also be changed
when the underlying value of a company’s assets changes (in the cases of investment companies, real estate companies or
insurance companies) or when factors impacting the required rate of return change.

Expected updates

ABGSC has no fixed schedule for updating its research reports. Unless expressly stated otherwise, ABGSC expects (but does
not undertake) to issue updates when considered necessary by the research department, for example following the publication
of new figures or forecasts by a company or in the event of any material news on a company or its industry.
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 Stock price, company ratings and target price history
Company: Hennes & Mauritz
Date: 5/9/2024

Currency: SEK Current Recommandation: BUY
Current Target price: 195.0
Current Share price: 160.15

Hennes & Mauritz Rating History as of 09-02-2024
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BUY:SEK200.00
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15/09/22
BUY:SEK175.00

30/09/22
BUY:SEK145.00

07/12/22
BUY:SEK150.00

30/01/23
BUY:SEK140.00

13/03/23
BUY:SEK150.00

31/03/23
BUY:SEK160.00

08/06/23
BUY:SEK158.00

15/06/23
BUY:SEK164.00

30/06/23
BUY:SEK205.00

06/09/23
BUY:SEK200.00

18/09/23
BUY:SEK195.00

31/01/24
BUY:SEK180.00

14/03/24
BUY:SEK175.00

27/03/24
BUY:SEK195.00

18/06/24
BUY:SEK205.00

27/06/24
BUY:SEK195.00

HM.B-SE (L Axis) OMXSPI-OMX (R Axis)
Data Source: ABG Sundal Collier, FactSet

Important Company Specific Disclosure
The following disclosures relate to the relationship between ABG Sundal Collier and its affiliates and the companies covered by
ABG Sundal Collier referred to in this research report.

Unless disclosed in this section, neither ABG Sundal Collier nor any of their affiliated or associated companies and their
directors, officers, representatives, and employees have any required regulatory disclosures to make in relation to an ownership
position for the analyst(s) and members of the analyst's household, ownership by ABG Sundal Collier and/or its affiliates,
ownership in ABG Sundal Collier Holding ASA by the company(ies) to whom the recommendation(s) refer(s) to, liquidity
provision/market making agreement, managed or co-managed public offerings, compensation for provision of certain services,
directorship of the analyst, or a member of the analyst's household, or in relation to any contractual obligations to the issuance
of this research report.

ABG Sundal Collier is not aware of any other actual, material conflicts of interest of the analyst or ABG Sundal Collier of which
the analyst knows or has reason to know at the time of the publication of this report.
Production of recommendation: 9/6/2024 06:30.
All prices are as of market close on 5 September, 2024 unless otherwise noted.

For full details of recommendation and target price history for the subject company, please see company page on Research
Web.

For details of recommendations and target prices for ABG Sundal Collier coverage universe, please see coverage page on ABG
Sundal Collier’s Research Web.

Disclaimer
This report has been prepared by ABG Sundal Collier ASA, ABG Sundal Collier Denmark, filial af ABG Sundal Collier ASA, Norge,
ABG Sundal Collier AB and/or ABG Sundal Collier Limited and any of their directors, officers, representatives and employees
(hereinafter collectively referred to as “ABG Sundal Collier”). This report is not a product of any other affiliated or associated
companies of any of the above entities.

This report is provided solely for the information and use of professional investors, who are expected to make their own investment
decisions without undue reliance on this report. The information contained herein does not apply to, and should not be relied upon
by, retail clients. This report is for distribution only under such circumstances as may be permitted by applicable law. Research
reports prepared by ABG Sundal Collier are for information purposes only. The recommendation(s) in this report is (are) has/
have no regard to specific investment objectives and the financial situation or needs of any specific recipient. ABG Sundal Collier
and/or its affiliates accepts no liability whatsoever for any losses arising from any use of this report or its contents. This report
is not to be used or considered as an offer to sell, or a solicitation of an offer to buy. The information herein has been obtained
from, and any opinions herein are based upon, sources believed reliable, but ABG Sundal Collier and/or its affiliates make no
representation as to its accuracy or completeness and it should not be relied upon as such. All opinions and estimates herein
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 reflect the judgment of ABG Sundal Collier on the date of this report and are subject to change without notice. Past performance
is not indicative of future results.

The compensation of our research analysts is determined exclusively by research management and senior management, but not
including investment banking management. Compensation is not based on specific investment banking revenues, however, it is
determined from the profitability of the ABG Sundal Collier group, which includes earnings from investment banking operations
and other business. Investors should assume that ABG Sundal Collier ASA, ABG Sundal Collier Denmark, filial af ABG Sundal
Collier ASA, Norge and/or ABG Sundal Collier AB is seeking or will seek investment banking or other business relationships with
the companies in this report.

The research analyst(s) responsible for the preparation of this report may interact with trading desk and sales personnel and other
departments for the purpose of gathering, synthesizing and interpreting market information. From time to time, ABG Sundal Collier
and/or its affiliates and any shareholders, directors, officers, or employees thereof may (I) have a position in, or otherwise be
interested in, any securities directly or indirectly connected to the subject of this report, or (II) perform investment banking or other
services for, or solicit investment banking or other services from, a company mentioned in this report. ABG Sundal Collier and/or
its affiliates rely on information barriers to control the flow of information contained in one or more areas of ABG Sundal Collier,
into other areas, units, groups or affiliates of ABG Sundal Collier.

Norway: ABG Sundal Collier ASA is regulated by the Financial Supervisory Authority of Norway (Finanstilsynet)

Denmark: ABG Sundal Collier Denmark, filial af ABG Sundal Collier ASA, Norge, is regulated by the Financial Supervisory Authority
of Norway (Finanstilsynet) and the Danish Financial Supervisory Authority (Finanstilsynet)

Sweden: ABG Sundal Collier AB is regulated by the Swedish Financial Supervisory Authority (Finansinspektionen)

UK: This report is a communication made, or approved for communication in the UK, by ABG Sundal Collier Limited, authorised
and regulated by the Financial Conduct Authority in the conduct of its business.

US: This report is being distributed in the United States (U.S.) in accordance with FINRA Rule 1220 by ABG Sundal Collier Inc.,
an SEC registered broker-dealer and a FINRA/SIPC member which accepts responsibility for its content and its compliance with
FINRA Rule 2241. Research reports distributed in the U.S. are intended solely for “major U.S. institutional investors,” and “U.S.
institutional investors” as defined under Rule 15a-6 of the Securities Exchange Act of 1934 and any related interpretive guidance
and no-action letters issued by the Staff of the U.S. Securities and Exchange Commission (“SEC”) collectively (“SEC Rule 15a-6”).
Each major U.S. institutional investor and U.S. institutional investor that receives a copy of this research report, by its acceptance
of such report, represents that it agrees that it will not distribute this research report to any other person. This communication is
only intended for major U.S. institutional investors and U.S. institutional investors. Any person which is not a major U.S. institutional
investor, or a U.S. institutional investor as covered by SEC Rule 15a-6 must not rely on this communication. The delivery of this
research report to any person in the U.S. is not a recommendation to effect any transactions in the securities discussed herein,
or an endorsement of any opinion expressed herein. Any major U.S. institutional investor or U.S. institutional investor receiving
this report which wishes to effect transactions in any securities referred to herein should contact ABG Sundal Collier Inc., not its
affiliates. Further information on the securities referred to herein may be obtained from ABG Sundal Collier Inc., on request.

Singapore: This report is distributed in Singapore by ABG Sundal Collier Pte. Ltd, which is not licensed under the Financial Advisors
Act (Chapter 110 of Singapore). In Singapore, this report may only be distributed to institutional investors as defined in Section
4A(1)(c) of the Securities and Futures Act (Chapter 289 of Singapore) (“SFA”), and should not be circulated to any other person
in Singapore.

Canada: This report is being distributed by ABG Sundal Collier ASA in Canada pursuant to section 8.25 of National Instrument
31-103 or an equivalent provision and has not been tailored to the needs of any specific investor in Canada. The information
contained in this report is not, and under no circumstances is to be construed as, a prospectus, an advertisement, a public offering
or an offer to sell the securities described herein, in Canada or any province or territory thereof. No securities commission or
similar regulatory authority in Canada has reviewed or considered this report, the information contained herein or the merits of
the securities described herein and any representation to the contrary is an offence. Under no circumstances is this report to be
construed as an offer to sell such securities or as a solicitation of an offer to buy such securities in any jurisdiction of Canada.
Any offer or sale of the securities described herein in Canada may only be made in accordance with applicable securities laws
and only by a dealer properly registered under such securities laws, or alternatively, pursuant to an applicable dealer registration
exemption, in the Canadian jurisdiction in which such offer or sale is made.

This report may not be reproduced, distributed, or published by any recipient for any purpose whatsoever without the prior written
express permission of ABG Sundal Collier.

Additional information available upon request. If reference is made in this report to other companies and ABG Sundal
Collier provides research coverage for those companies, details regarding disclosures may be found on our website
www.abgsc.com.

© Copyright 2024 ABG Sundal Collier ASA

6 September 2024 ABG Sundal Collier 17

 

http://www.abgsc.com


Hennes & Mauritz
 

 

Norway
Ruseløkkveien 26, 8th floor
0251 Oslo
Norway
Tel: +47 22 01 60 00
Fax: +47 22 01 60 60

Sweden
Regeringsgatan 25, 8th
floor
111 53 Stockholm
Sweden
Tel: +46 8 566 286 00
Fax: +46 8 566 286 01

Denmark
Forbindelsesvej 12,
2100 Copenhagen
Denmark
Tel: +45 35 46 61 00
Fax: +45 35 46 61 10

United Kingdom
10 Paternoster Row, 5th
floor
London EC4M 7EJ
UK
Tel: +44 20 7905 5600
Fax: +44 20 7905 5601

USA
140 Broadway, Suite 4604
New York, NY 10005
USA
Tel. +1 212 605 3800
Fax. +1 212 605 3801

Germany
Schillerstrasse 2, 5. OG
60313 Frankfurt
Germany
Tel +49 69 96 86 96 0
Fax +49 69 96 86 96 99

Singapore
10 Collyer Quay
Ocean Financial Center
#40-07, Singapore 049315
Tel +65 6808 6082

6 September 2024 ABG Sundal Collier 18

 


	Important Disclosures

