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Safety first: BUY

o Upside to Q2 cons from better tariff situation, EBIT raised 2-3%
. Safety deep dive shows good interest and large price premium
* Long growth runway, upside to cons. '26-'27e: BUY, TP of SEK 550

Upside to Q2 consensus

The lowered tariffs from China to the US from 145% to 30% over the next
90 days will likely have a positive effect on Mips' Q2 growth, as volumes
should recover in the second half of Q2. As a result of FX movements
and slightly raised Q2 assumptions, we lift sales and EBIT by 2-3% for
2025-27e We find our Q2 adj. EBIT estimate of SEK 47m 24% above the
latest FactSet consensus, which was reduced after Q1 amid the cautious
Q2 guidance.

Safety deep dive shows good interest and large price premium
Mips has been successful in bike and snow helmets, but the safety market
offers a 3x larger TAM. We have looked deeper into the most recent data
points around the launch of safety helmets and conclude that the vertical
looks set for strong growth for many years. We conclude: 1) penetration of
safety helmets is starting to take off among retailers and brands in both the
US and Europe, 2) our construction firm survey indicates good awareness
of Mips, with 50% of respondents already offering Mips helmets to their
employees and all are considering doing so in the future, and 3) the

price premium on a Mips helmet is an average of EUR 35/helmet (or

a 65% higher price), showing both willingness to pay for Mips and the
possibility for brands to drive growth and increase profitability, as they
could raise their gross margins by >10pp by including Mips at the current
price premium. All these factors play into the hands of Mips and pave the
way for a successful launch in the years to come.

We stick to BUY and remain well above consensus

Even though we are below the company's financial targets, we are 14-20%
above consensus on 2026-27e EBIT. With the share at 24x 2026e EV/
EBIT vs. our 2026e EBIT growth of 65% and 113% ROIC, we remain
positive and reiterate our BUY and TP of SEK 550.

Analyst(s): daniel.thorsson@abgsc.se, +46 8 566 286 82
simon.granath@abgsc.se, +46 8 566 286 32

SEKm 2023 2024 2025e 2026e 2027e
Sales 358 483 607 870 1,171
EBITDA 86 191 231 424 606
EBITDA margin (%) 241 39.6 38.1 48.7 51.8
EBIT adj. 71 175 245 404 588
EBIT adj. margin (%) 19.8 36.2 40.4 46.4 50.2
Pretax profit 84 184 220 404 588
EPS 2.41 5.44 6.56 12.08 17.57
EPS adj. 2.41 5.44 7.52 12.08 17.57
Sales growth (%) -36.4 34.9 25.7 43.3 34.6
EPS growth (%) -64.0 nm 20.6 84.0 45.5

Source: ABG Sundal Collier, Company Data
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Company description

MIPS is a leader in rotational motion via a technology used

in safety helmets, i.e. protection for the brain from impact to
the head. The MIPS Brain Protection System (BPS) is based
on 20 years of research and development and is sold to the
global helmet industry. Financial targets are to grow net sales
organically to >SEK 2bn and achieve an EBIT margin of >50%
in 2029, plus distribute ~50% of net earnings as dividends.

Sustainability Information
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Risks

We find the main risk is increased competition, hence
defending patents will be crucial for MIPS to sustain its market
position. MIPS currently has a relatively high dependency on
one client, which we also find as a potential risk. Other risks
include one brand recognition, volume discounts and currency
exposure.

Annual organic growth
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Mips penetrated 4% of its TAM in 2024 (est.)
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https://mipscorp.com/sustainability-2020/?lang=en

Mips' focus markets and estimated penetration

120
3x larger TAM

Safety market is huge, penetration low

The safety helmet market is huge, and Mips' penetration is close to 0%. However, early signs
show that penetration is picking up, demand is good and incentives are in place to drive a high
adoption over time. We are positive about the safety market potential.

Since 2021, Mips has started to be included in helmets for the safety markets such as
construction, mining, and industrial use, to name a few. According to Mips, the market
opportunity in its focus area is 100 million units per year, or 3x larger than the bike market,
in which Mips has been highly successful. In addition to a continued recovery of the bike
market after the post-pandemic decline and further solid growth in snow helmets, we argue
that penetrating the safety market is important for the longer-term equity story.

Mips targets >SEK 2bn in sales in 2029, of which 25% should come form the safety vertical.
This represents a 9% penetration of the TAM, compared to 19% reached in the sports vertical
in 2024, for example. At first sight, the target looks reachable in absolute terms, in our view,
although it is difficult to assess in exactly which year it will be met.

In this in-depth report, we have dug deeper into the initial traction of the safety market and
conclude:

1. Penetration among retailers and brands is taking off, ranging from 4% to 32% on
average across the US and Europe. We expect these to continue rise over time.

2. Our construction market survey shows that construction firms have started to adopt
Mips helmets (50% of respondents) while all firms were aware of Mips and expected
to have Mips models in the future. This confirms product advancements and shows
increasing demand for Mips helmets in construction.

3. Our price analysis of recently launched construction helmets with Mips shows a EUR
28-47 higher price tag per helmet vs. non-Mips equivalent models. Construction
firms seem willing to pay for Mips, and helmet brands can achieve higher growth and
improve gross margins by >10pp, as price premiums are ~3x the cost of Mips.
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2,500
100

100
80

60

Million units

2,000
2,000

1,500

40 | 35 34 3 1,171
)
20 7 6 10 1,000
- 1 2 0 10 10 0 0 0 ] 0
° —
e[ s s sl el el 1
£ 8 3 £
®= s 5 &5 ||| 3§ |4 500
= S & = 437 | 530
: -
Sport Moto Safety 2019 2020 2021 2022 2023 2024 2025¢ 2026e 2027¢ 2028e 2029e
m Focus market (million units) Mips units sold 2024 (est) mSports =Moto mSafety Total
Source: ABG Sundal Collier, company data Source: ABG Sundal Collier, company data
Safety sales per quarter Growth per category
16 15 350% 140% 17% T2osa N 2050
15 300% 120% o
14 300% 100%
13 12 100% 81%
1? 250% 80% /\ .
10 200 200% | [ 200% 9 60% | at05 T5%
€9 200% . 354, 38% .
¥ s 20.150% 0% 12% 25% 22
w7 6 61257 150% 20% 27%  21% 25% 24%
6 5 100“/° 0%
s 4 4 67/o 100% -20% 37%
g 3 3 313 - 50% ° 17% 5
339 o -40%
241 111 I I l’ " 0/ 50% 60;
; o % % -60% -53%
o/ HEEEN w | 0% 80
N DDA A DA A A o> a> o> a @ (@ (@
A I A U U U A AL L o 2 S 2020 2021 2022 2023 2024 20256 20266  2027¢
ISP FSF S FF TS ooo"d‘&”&”&”
mmmm Safety sales growth, y-o-y Sports Moto Safety
Source: ABG Sundal Collier, company data Source: ABG Sundal Collier, company data
28 May 2025 ABG Sundal Collier 3



28 May 2025

Introduction to Mips' advantages in safety helmets

Traditional helmets are designed and tested for straight impacts, causing vertical force.
However, research shows that most impacts even on a construction site are angled, leading
to rotational motion of the head. This type of motion increases the risk of brain injuries, as it
causes shearing and stretching of brain tissues. This is where Mips technology plays a crucial
role. Backed by over 25 years of research and successful market penetration, especially in
the bike and snow helmet market, Mips' solution has a low-friction layer inside the helmet that
allows the head to move 10-15mm in all directions. This movement lowers the risk of severe
brain injuries.

Mips business model is an ingredient brand strategy, meaning that it does not produce
helmets iself but sells it Mips BPS (brain protection system) to the helmet industry, which
licenses the right to use Mips in selected models and pay a unit-based fee.

Mips addresses rotational motion
l -
Vs

e

1. Traditional helmets 2. The rotational motion 3. The low friction layer is
are designed and tested can cause brain injuries intended to help reduce
for straight impacts rotational motion

Source: ABG Sundal Collier, Mips, SecurisProtect.com

Construction sites - A high-risk workplace for brain injuries

The construction industry is consistently ranked as one of the most dangerous workplaces
around the world. Workers face a higher risk of traumatic brain injuries (TBIs) due to hazards
such as falling or flying objects and slips and falls from heights. Only 16% of TBls in the
construction sector are caused by falling objects; 60% result from falls between levels,
making the nature of the accident similar to that of a bike accident.

Concussions, the most common type of TBI, account for up to 75% of all cases. 50% of
TBIs go undiagnosed or undetected, and 90% of diagnosed TBls occur without loss of
consciousness. This highlights the challenge of identifying and addressing head injuries in
the construction industry and is a strong argument for including MIPS in safety helmets.

The selection of safety equipment suppliers is an extensive process in which proposed
industrial helmets must have the correct certification (EN 397) before they can be
considered. In-house units work with suppliers and test helmets during daily operations
before selection, which distinguishes the construction market from consumer sectors such
as bike or snow sports equipment. However, it also makes it more difficult to capture market
share.

In the UK, construction workers are more likely to suffer a concussion than workers in any
other sector. The annual cost of work-related concussions in construction is estimated at
GBP 34m.

According to McKinsey, USD 10tn is spent on construction goods and services annually. As
the market recovers, we anticipate increased potential for the safety segment in the future.

Examples of safety helmets for industrial use

The safety vertical includes different end markets such as industry, mining, construction
and forestry. Below are two examples of recently launched helmets with Mips: the Guardio
construction helmet and Husqvarna forest helmet.

ABG Sundal Collier 4



Mips

Guardio construction helmet Guardio construction helmet
with Mips with Mips

Source: ABG Sundal Collier, Guardio

Source: ABG Sundal Collier, Guardio

Husqgvarna forest helmet with Husqgvarna forest helmet with
Mips Mips

Source: ABG Sundal Collier, Husqvarna

Source: ABG Sundal Collier, Husqvarna

28 May 2025
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Mips penetration among US retailers
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1) Penetration is starting to take off

We are seeing increased adoption of Mips technology among both retailers and helmet
brands for use in construction helmets. While we currently see somewhat greater
penetration in the European market and among European brands, we have also understood
from Mips' communications that the US construction market has initially showed the greatest
interest. We expect to see more MIPS models among retailers and across brands in the
coming years. We compare the current situation to that in the bike industry around 2015-16,
before the strong growth really took off.

Mips penetration among retailers and brands (no of models)
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Source: ABG Sundal Collier, various retailers and brands (see below graphs for details)

The US market

In the US, there are signs that the integration of Mips technology is growing among key
retailers and helmet manufacturers. Tanner Bolt is leading the way among retailers, with 26%
of its helmets integrated with Mips, followed by Industrial Safety with 18%. Among brands,
Securis and LIFT are the leading US manufacturers, with penetration rates of 67% and 15%,
respectively. All of these metrics have increased since our last check, in December 2024,
which is positive for growth despite there being plenty of room for more growth.
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The European market

The European market shows slightly different adoption rates compared to the US. Among
retailers, Proffsmagasinet and PK Safety have 7% of helmets with Mips technology, followed
by Ahsell with 4%. Among manufacturers, the Swedish brand Guardio has achieved 100%
penetration of Mips models, while Irudek (36%) and Zekler (33%) follow. This demonstrates
growing awareness of and interest in Mips technology among brands, which will likely lead
to higher adoption rates among retailers over time.

ABG Sundal Collier 6



Mips penetration among European retailers
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Summarised survey answers

2) Survey shows high interest among construction firms
Ahead of the launch of MIPS safety helmets (primarily for the construction market), we
conducted a safety survey in 2020. In that survey, we concluded that awareness was good,
likely driven by the solid consumer brand awareness already in place, while adoption of Mips
construction helmets was zero. We have now conducted a similar survey for comparable
use and have found that two companies (Peab and Skanska) have adopted construction
helmets with Mips as part of their range of helmets for employees. All the other construction
companies were well aware of Mips and are considering providing Mips helmets for their
employees in the future.

Construction market survey

The participating companies in our survey were Peab, Veidekke, Serneke and Skanska, with
a focus on helmet safety to reduce workplace injuries. Our key conclusions are as follows:

*  Two of the four construction companies have incorporated Mips technology into their
helmets. In contrast, not a single company offered Mips technology in their products in
our 2020 survey. This shift is positive.

e  All respondents are aware that Mips technology can reduce the risk of brain tissue
shearing by allowing the head to move inside the helmet.

e  All are considering Mips for future products. Some are developing their offerings and
will review them and consider Mips in the coming months.

*  While pricing is not critical, it is a factor alongside functionality and compliance with
security and regulatory requirements.

We find it positive to see that in just four years, construction companies have begun to include

Mips in their helmet offerings. We believe this shift reflects the growing recognition of the Mips

technology and brand, as well as its increasing value within the construction sector.

How many safety helmets can your
employees cheoose from today?

Is Mips integrated in any of the
available helmets?

Are you familiar with Mips and its
safety features?

Would you consider sourcing
helmets with Mips in the future?

Does price matter when you source
safety equipment?

Source: ABG Sundal Collier

28 May 2025

Yes No No Yes
Yes Yes Yes Yes
Yes Yes Yes Yes
No Ye Yes Yes
ABG Sundal Collier 8



Detailed survey answers

How many safety helmets can your
employees cheose from today?

Is Mips integrated in any of the
available helmets?

Are you familiar with Mips and its
safety features?

Would you consider sourcing
helmets with Mips in the future?

Does price matter when you source
safety equipment?

Source: ABG Sundal Collier

In the ordinary offering we
have six different helmets to
choose from

Yes, in one of the helmets

The general knowledge is
probably good since the Mips
s used for leisure, butits use

for work is less known

Qur offering is constantly
developing, and the more
helmets have MIPS, the more
we will offer as well

standard range with our
supplier Ahlsell for Sweden

and Nom /e offer one
safsty helmet

In aur

Mips Is not integrated into the
standard helmet in our basic
range. Ahlsell however offers
itin their broader product
range

Yes we are and we know It can

provide ex rotectionin
case of falls

Our five year agreement ends
late nextyear and at thattime
we will review our offering and
consider having Mips in our
standard offering

Price and total cost are
factors, combined with
functionality and compliance
with safety and legal
requirements

Comparing to our 2020 survey

For comparison purposes, we have included our 2020 survey, which was conducted
somewhat after Mips announced that it would start to target the industrial and construction
market. Awareness of Mips was already good back then (likely as a result of its well-known
consumer brand in bike and snow helmets), while no construction companies had Mips
helmets for their employees. However, all of them expected to have them in the future, and
the above study shows that two out of four responding firms have actually started to offer
construction helmets including Mips to their employees.

Construction survey summary - 2020

How many safety helmets can
your employees choose from
today?

Is MIPS integrated in any of
the available helmets?

Are you familiar with MIPS and
its safety features?

Would you consider sourcing
helmets with MIPS in the
future?

Does price matter when you
source safety equipment?

Source: ABG Sundal Collier

28 May 2025
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No No No
Yes Yes Yes
Yes Yes Yes
Primarily Yes, but not Yes, but no
demand, safety rimaril rimaril
and quality P Y P y
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We have two

No, it is not

Yes

Yes, we would consider

having MIPS

Yes, itdoes

No

Yes

Yes

Yes, but not
primarily

N/A

No

Yes

Yes

NA

Sewen to choose from

Yes, two of our suppliers have
Mips integrated

We already do

Itisoneof severalfactors

No

Yes

Yes

We evaluate on
the basis of
demand,
technological
change and safety



Construction survey detailed answers - 2020

How many safety
helmets can your
employees choose from
today? Who and on
what grounds is that list
determined?

Is MIPS integrated in
any of the available
helmets?

Are you aware of MIPS
and that its technology
can reduce the risk for
brain injuries in the
events of e.g. falling
incidents?

Would you consider
sourcing safety helmets
with MIPS in the future?

Is price an important
factor when you source
safety equipment?

At Bonava we guide our
employees to one specific
supplier, and since we
don't have our own
construction warkers also
one specific helmet. Our
employees have the
opportunity to select
another helmet, in the
case of individual of
ohjections.

Mips is not integrated in
aur current helmet

We are well aware of
MIPS and that is reduces
potential injuries in events
of falling

MIPS is not excluded in a
future agreement
negotiation

In all agreements where
the wvalurme is large, price
is part of the assessment

Source: ABG Sundal Collier

28 May 2025

Two helmets, brought
forward by the health and
safety department in
conjunction with our
supplier. Helmets should
be cerdificated with
regards to SS-EM

397 industry-helmets)
The helmet also needs to
be compatible with
hearing protection, eye
protection and chinstrap.

Yes, but not right now

Yes, but not primarily.

We have five helmets in
our assortment. Products
are put forward and
approved by NCC
Approval Group for
personal safety
equipment. In our different
operational regions we
have test groups who
makes suggestions and
evaluates products before
they hecomes availahle in
our assartment. We have
three local and one
central test group in
Sweden

Yes, we are aware of
MIPS and follows the
development. We
currently have MIPS
helmets under test

We follow the
development and have
MIPS helmets under test

WWe prioritize demand,
guality and safety

We have twa types of
safety helmets and a third
that our asphalt pavers
can use. A PPE group
with representatives fram
Health & Safety,
procurement and Skanska
Rental makes decisions
regarding safety
equipment and do so in
conjunction with different
test groups. All products
shall meet current
legalization, standards
and Skanska's internal
requirements as well as
the pregualifying
requirements we have on
suppliers.

We are aware that MIPS
reduces the risk for
sheering of brain tissue in
the events of damagesto
the head, e.g. from falling
incidents

We follow the
development thoroughly
and listens to our
suppliers. For us to
extend our assortment
with new products and
solutions, scientific
evidence is an important
factor.

Safety is the most
important factor and
similar to everyone else
we want collaboration
henefits with our
suppliers, e.g. ability to
affect development and
pricing

ABG Sundal Collier

We are in the middle of

forming a group that will
work systematically with
PSU andwe are looking
at MIPS helmets as we

speak

Yes, MIPS is supposed to
be an available helmet far
ourwiorkers Howewver,
nothing is decided yet.

MNA

Five different helmets
The list is determined in
conjunction between
FEAE and our
construction workers. The
selection is based on the
wiarks characteristic and
the technological
development in society.

We haven't evaluated the
MIPS technology enough
ta make a statement of
the technology features
and the potential effects
on reduced injuries in our
day-to-day work

YWe continuously evaluate
our assortment of
personal safety
egquipment.

YWe continuously evaluate
our assortment with
regards to the works
nature and technological
change
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3) Price premium surprises positively

We have made a deep dive in the recent data points for the Safety vertical and conclude that
the proposed price levels for Mips helmets indicate an average price premium of EUR 35/
helmet (or a 65% higher price) over non-Mips models. We view this as positive because of
two things:

* A higher price supports the thesis that construction companies are willing to pay for
Mips as a feature for increased safety, proving the product advantages.

e Alarger difference between Mips helmets and non-Mips helmets encourages brands to
push Mips models to drive their own growth and higher profitability.

Price premium of EUR 28-47 per Mips helmet Mips model price difference (EUR and %)
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Source: ABG Sundal Collier, various retailers
If we assume that brands originally make a 35% gross margin on their helmets, and that the
COGS for the Mips solution is EUR 10 (ASP of USD 6-7 and some extra for assembly), the
average gross margin impact could be in excess of 10pp, lifting the average gross margin of
the Mips models to 48%. This is a meaningful impact for a construction brand company.

Gross margin on original helmet vs Mips model (theoretical

example)
60%
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50% 48% 48% 48%
o
45% 4%
40%
35% 35% 35% 35% 35%
35%
30%
25%
20%
Uvex pheos S-KR  Irudek Oreka Zekler Zone  Hex Armor Ceros Average
XT400
H Base gross margin Mips model gross margin

Source: ABG Sundal Collier

28 May 2025 ABG Sundal Collier 11



Mips

Uvex pheos S-KR

uvex pheos S-KR safety helmet white with chinstrap

Article no.

EAN/UPC:

Source: ABG Sundal Collier, Uvex

Irudek Oreka

YPEPPEPET

TR B R

Source: ABG Sundal Collier, stéllningsprodukter.se

HJALM OREKA

Recensioner (2)

625 kr ink

FARG

Varan ar slut men kommer snart in pa lager
+ 30 dagar appet kop

1 Ligg i varukorgen

Anders

8ra passform, litt och med dppningsbor ventilation pd toppen.

In the section below, we have gone through a couple of the announced Safety brands Mips
has signed regarding their status on both marketing the Mips brand and solution and looked
at price differences between comparable non-Mips models with recently launched Mips
upgrades.

Uvex pheos S-KR now with Mips

Uvex, one of the world's largest construction gear companies, has recently upgraded its
Pheos S-KR model with Mips, increasing the price by EUR 31 per helmet on its website
(+130%). In addition, Uvex has launched a dedicated website where it explains the
advantages of Mips technology and how it improves helmet safety: https://www.uvex-
safety.com/en/mips/.

We argue that Uvex is a large and important client that shows a clear dedication to Mips.
The fact that the Pheos S-KR Mips model is currently out of stock and expected to be
available from 5 June 2025 could potentially boost Mips' Q2 production volumes.

Uvex pheos S-KR Mips

uvex pheos S-KR Mips® safety
helmet white
2340¢€

53,90 €

Shipping costs

o costs

Source: ABG Sundal Collier, Uvex

Irudek Oreka now with Mips

The Spanish construction gear brand Irudek is another company that has recently
introduced Mips models. It has upgraded several of its models with Mips solutions, and
when we look at a Swedish retailer selling both helmets, we find that the Oreka Mips model
is priced EUR 34 higher (or 60% more expensive) than the non-Mips model.

Irudek has also launched a website with detailed information about the advantages of Mips
in its latest models: https://www.irudek.com/en/product/oreka-mips/.

Irudek Oreka Mips
HJALM OREKA MIPS

45

1 000 kr inkimor

45 » 1

FARG Vit~

w Lagervara - Levereras inom 13 dagar
+ 30 dagar oppet kép

1
SVEA vevetala frén szkriména

Kundtjanst

F99898¢

et - SURE S S
A~

Source: ABG Sundal Collier, stéllningsprodukter.se

04.04.2023

Bygghjalm Skyddshjalm Mips
Multifunktionshjalm for arbete pa hajd med sportig design.

Denna hjlm erbjuder unik komfort tack vare sexpunkts inre
skal, fem fasten for lampa, ett sparrfaste fér enklare,

Zekler Zone now with Mips

The Swedish premium brand Zekler has updated its Zone construction helmet with a Mips
version. The local retailer Lyreco is selling the helmet at a premium price of EUR 47, which
is 43% higher than the original price. This is a good example of a like-for-like price premium
for the Mips version, and yet more proof that brands are incentivised to increase the share of
sales of Mips products.

28 May 2025
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Mips

Zekler Zone
byreco G

o s A A
W& s TP

Source: ABG Sundal Collier, Lyreco

Hex Armor Ceros XT400

)

Source: ABG Sundal Collier, safetygloves.com

Zekler Zone Mips

- iyreco arms Woow emwe-
. s> > S > it i » A Sy 200 5 .

ZEKLER Skyddshjalm ZONE Vit

Bekvim
dilehor

ZEKLER Skyddshjsim ZONE MIPS bl3

industribi utrustad med integrerad MIPS-eknik.

Ce Ce
o =
kr1186,25 kr1698,75

m e
Source: ABG Sundal Collier, Lyreco

Hex Armor Ceros now with Mips

The brand Hex Armor has upgraded its Type 2 helmet assortment by releasing Mips
versions of both its Ceros XT400 and Ceros XT400E models. Looking at retailer sites, we
find that the Mips version of the Ceros XT400 model has a price tag that is EUR 28 higher
(+27%), which is in line with previous price differences.

Hex Armor Ceros XT400 Mips

CEROS! o CEROS® XT400 VENTED, FULL BRIM
HARD HAT g HARD HAT WITH MIPS®
steoe m [ suaa00
jo}
& £ L
2R < ORI R

Source: ABG Sundal Collier, safetygloves.com

28 May 2025
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Sales and adj. EBIT margin (2029 financial target)
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Share price view

We continue to have high growth expectations on Mips, driven by several verticals, primarily
bike, moto and safety.

The business model is highly scalable, with gross margins of 72—73% and a fixed operating
expense base, resulting in high operating scalability. The target EBIT margin of >50%

in 2029 is achievable, as demonstrated by the 53% EBIT margin achieved in 2021. We
estimate that the EBIT margin will expand from 36% in 2024 to 50% in 2027.

The balance sheet is slim, driven by the licensing business model, with inventory/sales of
~1%. It primarily consists of a net cash position of SEK 408m (no debt), which corresponds
to 55% of total assets. Consequently, the ROIC is strong and we estimate it will exceed
100% in 2026 and beyond.

In terms of valuation, the share is trading at 39.9x 2025e EV/EBIT, but with high growth
expectations, the valuation falls quite rapidly to 16.2x 2027e EV/EBIT.

Based on financial targets of >SEK 1bn in EBIT in 2029, the share is trading at 9x 2029
EV/EBIT, which we consider attractive and achievable.

We maintain our positive view of the share, with key triggers being: 1) a Q2 beat due to an
easing of the tariff situation, 2) increased growth rates and a greater share of sales from the
safety vertical in the coming quarters, and 3) an upside to consensus, as we are currently
14-20% above the FactSet consensus for 2026-27 EBIT.

Return on invested capital (ROIC)

80% 180% 169%

X R

o
2000 70% 160% 154% 147% a5
140% o
60% 122%
. - 50% 51% 50% 120% 113%
b o
° 50% 100% 96%
117 40% 80% 73%
30% 60% 46% 6% 50%
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365 358 20%
193 10%
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Adj. EBIT margin

Source: ABG Sundal Collier, company data

Source: ABG Sundal Collier, company data

ABG vs cons (EBIT)
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Source: ABG Sundal Collier, FactSet

28 May 2025

EV/EBIT 2025-27e (ABGe)
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Source: ABG Sundal Collier
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NTM EV/EBIT
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Average EV/EBIT

Nordic hardware peers - '25e EV/EBIT vs '26-'27e
EBIT CAGR
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Sport KPIs

Average growth, sport retailers, y-o-y
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BAvg sales growth, sport retailers

Source: ABG Sundal Collier, company data, FactSet, companies: XXL,
Dick's Sporting Good, Sportsman's Warehouse, Big 5 Sporting Goods,
Academy Sports and Outdoors, Bike24, Vista Outdoor

MIPS vs Fox Factory and Shimano
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2025 sales estimates still under pressure for bike
peers
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Mips

Estimate changes

Net sales 607 870 1,171 594 851 1,146 2% 2% 2%
COGS -170 -235 -316 -160 -230 -309 6% 2% 2%
Gross profit 437 635 855 434 621 836 1% 2% 2%
Selling expenses -83 -104 -114 -83 -104 -114 0% 0% 0%
Administrative expenses -93 -75 -83 -93 -75 -83 0% 0% 0%
R&D expenses -42 -52 -70 -42 -51 -69 0% 2% 2%
Other operating expenses -6 0 0 -6 0 0 0% na na
Total Opex -224 -231 -267 -224 -230 -266 0% 0% 1%
EBIT 213 404 588 210 391 571 2% 3% 3%
Non-recurring items -32 0 0 0 0 0 na na na
Total opex adij. -192 -231 -267 -224 -230 -266 -14% 0% 1%
EBIT adj. 245 404 588 210 391 571 17% 3% 3%
Net financial items 7 0 0 0 0 0 na na na
PTP 219 404 588 210 391 571 5% 3% 3%
Tax -49 -89 -129 -46 -86 -126 6% 3% 3%
Net profit 171 315 459 163 305 445 5% 3% 3%
EPS 6.56 12.08 17.57 6.26 11.69 17.05 5% 3% 3%
DPS 7.00 7.50 8.78 7.00 7.50 8.53 0% 0% 3%
Growth
Sales growth 26% 43% 35% 23% 43% 35% 3% 0% 0%
Organic growth 26% 43% 35% 23% 43% 35% 3% 0% 0%
EBIT adj. growth 40% 65% 45% 38% 62% 46% 2% 3% 0%
Margins
Gross margin 72% 73% 73% 73% 73% 73% -1% 0% 0%
EBIT margin 35% 46% 50% 35% 46% 50% 0% 0% 0%
EBIT margin adj. 40% 46% 50% 41% 46% 50% 0% 0% 0%
Sales split 2025e  2026e  2027e| 2025e 2026e 2027e| 2025e 2026e  2027e
Sports 530 735 914 517 715 889 3% 3% 3%
y-0-y 21% 38% 24% 18% 38% 24% 3% 0% 0%
Moto 35 44 55 35 44 55 0% 0% 0%
y-0-y 25% 25% 25% 25% 25% 25% 0% 0% 0%
Safety 42 92 202 42 92 202 0% 0% 0%
y-0-y 120% 120% 120% 120% 120% 120% 0% 0% 0%
Source: ABG Sundal Collier
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Interim breakdown of forecast

Income statement
Net sales

COGS
Gross profit

Selling expenses
Administrative expenses
R&D expenses

Other operating expenses
Total Opex

EBIT

Non-recurring items
Total opex adj.
EBIT adj.

Net financial items
PTP

Tax
Net profit

EPS

DPS

payout ratio
Growth

Sales growth
Organic growth
EBIT adj. growth

Margins

Gross margin
EBIT margin
EBIT margin adj.

Sales split
Sports
y-0-y

Moto

y-o-y
Safety
y-o-y

Q124
83

-4
12

0.44

-6%
-6%
-11%

69%
16%
16%

Qi'24
71
-9%
8
14%
4
33%

Q224
133

-36
97

-19
-16
-10
0
-45
52

0
-45
52

0
52

-1
41

1.57

30%
31%
122%

73%
39%
39%

Q224
122
34%
8
14%
4

0%

Source: ABG Sundal Collier, company data

28 May 2025

Q324
123

91
-18
-14

-9
-43

48
-43

48

-1
47

-10
37

1.43

60%
69%
216%

73%
39%
39%

Q3'24
111
61%
40%

67%

Q424
144

105

-15

-43

62

70

-17
53

2.03

58%
52%
267%

73%
43%
43%

Q4'24
133
56%
67%

100%

Q125 Q225e Q3'25e Q4'25e

116

-32
83

-20
-23
-10
-6
-59
24

-13
-46
37

1
25

-6
19

0.74

40%
42%
175%

72%
21%
32%

135

-38
97

-21
-26
-11
0
-58
39

-8
-50
47

2%
10%
-9%

72%
29%
35%

163

-46
117

-20
-24
-10
0
-54
63

-8
-46
71

2
65

-14
51

1.95

32%
40%
47%

72%
39%
44%

193

-54
139

-22
-20
-1
0
53
86

-3

-19
69

2.63

34%
45%
44%

72%
45%
46%

Q1'25 Q2'25e Q3'25e Q4'25e

100
41%
10
25%
6
50%

117
-4%
9
15%
9
125%

143
29%
8
15%
12
140%

173
30%
6
15%
15
150%
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2021
608

-162
446

9.69
5.00
52%

67%
72%
93%

73%
53%
53%

2021
618
81%

75%

2022
563

-158
405

-58
-26
-17
-177
228

-177
228

-5
223

-48
175

6.71
5.50
82%

7%
-19%
-30%

72%
40%
40%

2022
512
-17%
12%

100%

2023
358

-105
253

-182
71

13
84

-21
63

2.41
6.00
249%

-36%
-39%
-69%

71%
20%
20%

2024
483

-133
350

-60
-38

-175
175

-175
175

9
184
0
-42
142

5.44
6.50
119%

35%
35%
146%

72%
36%
36%

2024
437
35%

2025e
607

-170
437

-83
-93

-6
-224
213

-32
-192
245

7
219
0
-49
171

6.56
7.00
107%

26%
26%
40%

72%
35%
40%

2025e
530
21%

2026e
870

-235
635

-104
-75
-52

231
404

-231
404

0
404
0
-89
315

12.08
7.50
62%

43%
43%
65%

73%
46%
46%

2026e
735
38%
44
25%
92
120%

2027e
1,171

-316
855

114
-83
-70

-267
588

-267
588

588

-129
459

17.57
8.78
50%

35%
35%
45%

73%
50%
50%

2027e
914
24%

25%

202
120%
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Mips

Sales 193 268 365 608 563 358 483 607 870 1,171
COGS -50 -69 -98 -162 -158 -105 -133 -170 -235 -316
Gross profit 142 198 267 446 405 253 350 438 635 855
Other operating items -64 -84 -91 -1 -164 -167 -159 -207 -211 -249
EBITDA 78 115 176 335 241 86 191 231 424 606
Depreciation and amortisation -5 -6 -8 -10 -13 -15 -16 -18 -20 -18
of which leasing depreciation 0 -0 -0 -3 -5 -5 -5 -5 -5 -5
EBITA 73 108 168 325 228 71 175) 213 404 588
EO Items -5 -3 0 0 0 0 0 -32 0 0
Impairment and PPA amortisation 0 0 0 0 0 0 0 0 0 0
EBIT 73 108 168 325 228 71 175| 213 404 588
Net financial items -0 0 -1 2 -5 13 9 7 0 0
Pretax profit 73 108 167 327 223 84 184 220 404 588
Tax -16 -24 -38 -74 -48 -21 -42 -49 -89 -129
Net profit 56 85 129 253 175 63 142 171 315 459
Minority interest 0 0 0 0 0 0 0 0 0 0
Net profit discontinued 0 0 0 0 0 0 0 0 0 0
Net profit to shareholders 56 85 129 253 175 63 142 171 315 459
EPS 2.23 3.35 4.94 9.69 6.71 2.41 5.44 6.56 12.08 17.57
EPS adj. 2.38 3.43 4.94 9.69 6.71 2.41 5.44 7.52 12.08 17.57
Total extraordinary items after tax -4 -2 0 0 0 0 0 -25 0 0
Leasing payments 0 -0 -0 -3 -5 -5 -5 -5 -5 -5
Tax rate (%) 22.6 21.7 22.8 22.6 21.5 25.0 22.8 22.2 22.0 22.0
Gross margin (%) 73.9 74.1 73.2 734 71.9 70.7 72.5 72.1 73.0 73.0
EBITDA margin (%) 40.7 42.7 48.2 55.1 42.8 24.1 39.6] 38.1 48.7 51.8
EBITA margin (%) 37.9 40.3 46.0 53.5 40.5 19.8 36.2 35.1 46.4 50.2
EBIT margin (%) 37.9 40.3 46.0 53.5 40.5 19.8 36.2 35.1 46.4 50.2
Pre-tax margin (%) 37.8 40.5 45.8 53.8 39.6 23.5 38.1 36.3 46.4 50.2
Net margin (%) 29.3 31.7 35.3 41.6 31.1 17.6 29.4 28.2 36.2 39.1
Growth Rates y-o-y - - - - - - - - - -
Sales growth (%) 53.3 39.1 36.3 66.6 -7.4 -36.4 34.9 25.7 43.3 34.6
EBITDA growth (%) 208.4 46.1 53.6 90.3 -28.0 -64.2 121.7] 20.7 83.4 43.1
EBITA growth (%) 250.4 48.0 55.5 93.5 -29.8 -68.9 146.5 21.8 89.6 45.5
EBIT growth (%) nm 48.0 55.5 93.5 -29.8 -68.9 nm 21.8 89.6 45.5
Net profit growth (%) 256.6 50.4 52.1 96.1 -30.8 -64.0 125.4 20.6 84.0 45.5
EPS growth (%) nm 50.4 47.4 96.1 -30.8 -64.0 nm 20.6 84.0 45.5
Profitability - - - - - - - - - -
ROE (%) 22.7 29.6 35.6 50.4 29.1 9.8 21.9 26.7 44.5 50.6
ROE adj. (%) 24.2 30.3 35.6 50.4 29.1 9.8 21.9 30.6 44.5 50.6
ROCE (%) 29.4 37.8 45.4 64.1 36.3 12.8 27.8 33.7 56.0 64.0
ROCE adj. (%) 31.3 38.7 45.4 64.1 36.3 12.8 27.8 38.6 56.0 64.0
ROIC (%) 153.8 122.2 96.2 169.3 147.3 28.5 50.4 63.3 112.8 135.4
ROIC adj. (%) 164.0 125.0 96.2 169.3 147.3 28.5 50.4 72.8 112.8 135.4
Adj. earnings numbers - - - - - - - - - -
EBITDA adj. 83 117 176 335 241 86 191 263 424 606
EBITDA adj. margin (%) 43.2 43.7 48.2 55.1 42.8 24.1 39.6 43.3 48.7 51.8
EBITDA lease adj. 83 117 176 332 236 81 186 258 419 601
EBITDA lease adj. margin (%) 43.2 43.6 48.1 54.6 41.9 22.7 38.6] 42.5 48.1 51.3
EBITA adj. 78 1M 168 325 228 71 175 245 404 588
EBITA adj. margin (%) 40.4 41.3 46.0 53.5 40.5 19.8 36.2 40.4 46.4 50.2
EBIT ad. 78 111 168 325 228 71 175 245 404 588
EBIT adj. margin (%) 40.4 41.3 46.0 53.5 40.5 19.8 36.2 40.4 46.4 50.2
Pretax profit Adj. 78 111 167 327 223 84 184 252 404 588
Net profit Adj. 60 87 129 253 175 63 142 196 315 459
Net profit to shareholders ad;. 60 87 129 253 175 63 142 196 315 459
Net adj. margin (%) 31.2 32.4 35.3 41.6 31.1 17.6 29.4 32.3 36.2 39.1

Source: ABG Sundal Collier, Company Data

EBITDA 78 115 176 335 241 86 191 231 424 606
Net financial items -0 0 -1 2 -5 13 9 7 0 0
Paid tax -16 -27 -19 -42 -56 -98 -21 -49 -89 -129
Non-cash items 3 6 5 -562 15 96 -19 -24 0 0
Cash flow before change in WC 64 94 161 243 195 97 160 165 335 477
Change in working capital 5 -31 -45 34 Y| -86 -18 22 -53 -60
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Mips

Operating cash flow 69 63 116 277 236 1" 142 187 282 417
Capex tangible fixed assets -2 -1 -10 -4 -6 -2 -4 -5 -6 -7
Capex intangible fixed assets -5 -8 -5 -6 -15 -7 -6 -8 -9 -10
Acquisitions and Disposals 0 -40 0 0 0 -80 0 0 0 0
Free cash flow 62 15 101 267 215 -78 132 174 267 400
Dividend paid 0 -63 -76 -92 -131 -144 -159 -170 -183 -196
Share issues and buybacks 0 0 0 0 0 0 0 0 0 0
Leasing liability amortisation 0 -2 -4 -3 -5 -5 -6 -6 -6 -6
Other non-cash items 1 -2 43 15 -16 100 11 22 0 0
Goodwill 0 45 44 45 52 51 49 49 49 49
Other intangible assets 1 1 1 1 20 20 20 17 14 11
Tangible fixed assets 4 3 1 1 13 10 8 11 14 21
Right-of-use asset 0 0 11 8 18 15 13 14 15 16
Total other fixed assets 1 1 0 0 0 80 74 75 75 75
Fixed assets 16 60 77 75 103 176 164 166 168 172
Inventories 2 2 3 10 6 4 8 6 9 12
Receivables 54 82 138 200 110 91 156 167 239 322
Other current assets 5 7 27 20 14 59 29 5 5 5
Cash and liquid assets 243 192 272 450 533 408 382 402 481 679
Total assets 319 343 517 755 766 738 739 746 901 1,189
Shareholders equity 276 298 426 577 626 657 641 643 775 1,038
Minority 0 0 0 0 0 0 0 0 0 0
Total equity 276 298 426 577 626 657 641 643 775 1,038
Long-term debt 0 0 0 0 0 0 0 0 0 0
Pension debt 0 0 0 0 0 0 0 0 0 0
Convertible debt 0 0 0 0 0 0 0 0 0 0
Leasing liability 0 0 11 7 17 14 12 12 12 12
Total other long-term liabilities 0 2 6 1 11 16 14 14 14 14
Short-term debt 0 0 0 0 0 0 0 0 0 0
Accounts payable 20 26 33 70 29 30 45 52 74 100
Other current liabilities 24 17 42 101 83 20 26| 26 26 26
Total liabilities and equity 319 343 518 756 766 737 738 746 901 1,189
Net IB debt -243 -192 -261 -443 -516 -394 -370 -390 -469 -667
Net IB debt excl. pension debt -243 -192 -261 -443 -516 -394 -370 -390 -469 -667
Net IB debt excl. leasing -243 -192 -272 -450 -533 -408 -382 -402 -481 -679
Capital employed 276 298 437 584 643 671 653 655 787 1,050
Capital invested 33 106 164 133 110 264 272 252 306 371
Working capital 17 48 93 59 18 104 122 100 153 213
EV breakdown - - - - - - - - - -
Market cap. diluted (m) 9,918 9,918 10,231 10,231 10,231 10,231 10,231 10,231 10,231 10,231
Net IB debt adj. -243 -192 -261 -443 -516 -394 -370 -390 -469 -667
Market value of minority 0 0 0 0 0 0 0 0 0 0
Reversal of shares and 0 0 0 0 0 -80 -74 -74 -74 -74
participations

Reversal of conv. debt assumed - - - - - - - - - -
equity

EV 9,675 9,725 9,970 9,788 9,715 9,757 9,787 9,767 9,688 9,490
Total assets turnover (%) 68.6 80.9 84.9 95.6 74.0 47.6 65.4 81.8 105.6 112.1
Working capital/sales (%) 10.1 121 19.3 125 6.8 17.0 23.4 18.3 14.5 15.6
Financial risk and debt service - - - - - - - - - -
Net debt/equity (%) -88.2 -64.5 -61.3 -76.8 -82.4 -60.0 -57.7 -60.7 -60.5 -64.3
Net debt / market cap (%) -2.5 -1.9 -2.6 -43 -5.0 -3.9 -3.6 -3.8 -4.6 -6.5
Equity ratio (%) 86.3 87.0 82.4 76.4 81.7 89.0 86.7 86.1 86.0 87.3
Net IB debt adj. / equity (%) -88.2 -64.5 -61.3 -76.8 -82.4 -60.0 -57.7] -60.7 -60.5 -64.3
Current ratio 6.93 6.57 5.87 3.98 5.92 11.24 8.10 7.47 7.34 8.10
EBITDA/net interest 632.0 318.1 175.9 167.4 48.2 6.6 21.3 33.0 - -
Net IB debt/EBITDA (x) -3.1 -1.7 -1.5 -1.3 -2.1 -4.6 -1.9 -1.7 -1.1 -1.1
Net IB debt/EBITDA lease adj. (x) -2.9 -1.6 -1.5 -1.4 2.3 -5.0 -2.0 -1.6 -1.1 -1.1

Interest coverage

Source: ABG Sundal Collier, Company Data

Actual shares outstanding 25 25 26 26 26 26 26 26 26 26
Actual shares outstanding (avg) 25 25 26 26 26 26 26 26 26 26
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All additional shares
Issue month

Assumed dil. of shares from conv.
As. dil. of shares from conv. (avg)
Conv. debt not assumed as equity

No. of warrants

Market value per warrant
Dilution from warrants

Issue factor

Actual dividend per share
Reported earnings per share
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Source: ABG Sundal Collier, Company Data

Shares outstanding adj. 25 25 26 26 26 26 26 26 26 26
Diluted shares adj. 25 25 26 26 26 26 26 26 26 26
EPS 2.23 3.35 4.94 9.69 6.71 2.41 5.44 6.56 12.08 17.57
Dividend per share 2.50 3.00 3.50 5.00 5.50 6.00 6.50 7.00 7.50 8.78
EPS adj. 2.38 3.43 4.94 9.69 6.71 2.41 5.44 7.52 12.08 17.57
BVPS 10.89 11.77 16.32 22.11 23.98 2517 24.56 24.62 29.70 39.77
BVPS adj. 10.46 9.57 14.21 19.96 21.23 22.45 21.92 22.09 27.28 37.48
Net IB debt/share -9.60 -7.59 -10.00 -16.97 -19.77 -15.10  -14.18 -14.95 -17.97  -2555
Share price 392.00 392.00 392.00 392.00 392.00 392.00 392.00f 392.00 392.00 392.00
Market cap. (m) 9,918 9,918 10,231 10,231 10,231 10,231 10,231 10,231 10,231 10,231
Valuation - - - - - - - - - -
P/E (x) nm nm 79.3 40.4 58.5 nm 721 59.7 325 22.3
EV/sales (x) 50.25 36.31 27.32 16.10 17.26 27.25 20.26) 16.08 11.13 8.10
EV/EBITDA (x) 123.4 84.9 56.7 29.2 40.3 113.0 51.1 42.3 22.9 15.7
EV/EBITA (x) 132.6 90.0 59.3 30.1 42.6 137.4 55.9 45.8 24.0 16.1
EV/EBIT (x) 132.6 90.0 59.3 30.1 42.6 137.4 55.9 45.8 24.0 16.1
Dividend yield (%) 0.6 0.8 0.9 1.3 1.4 1.6 1.7 1.8 1.9 2.2
FCF yield (%) 0.6 0.1 1.0 2.6 21 -0.8 1.3 1.7 2.6 3.9
Le. adj. FCF yld. (%) 0.6 0.1 0.9 2.6 21 -0.8 1.2 1.6 2.6 3.8
P/BVPS (x) 35.98 33.29 24.02 17.73 16.34 15.57 15.96 15.92 13.20 9.86
P/BVPS adj. (x) 37.48 40.98 27.58 19.64 18.47 17.46 17.89 17.74 14.37 10.46
P/E adj. (x) nm nm 79.3 40.4 58.5 nm 721 52.1 325 22.3
EV/EBITDA adj. (x) 116.3 83.1 56.7 29.2 40.3 113.0 51.1 371 22.9 15.7
EV/EBITA adj. (x) 124.4 88.0 59.3 30.1 42.6 137.4 55.9 39.8 24.0 16.1
EV/EBIT adj. (x) 124.4 88.0 59.3 30.1 42.6 137.4 55.9 39.8 24.0 16.1
EV/CE (x) 35.1 32.6 22.8 16.8 151 14.5 15.0 14.9 12.3 9.0
Investment ratios - - - - - - - - - -
Capex/sales (%) 3.5 3.2 4.1 1.6 3.7 25 2.1 21 1.7 1.5
Capex/depreciation 1.2 1.4 2.0 1.5 2.7 0.9 0.9 1.0 1.0 1.3
Capex tangibles / tangible fixed 59.4 29.3 90.9 36.4 46.2 20.0 50.0 45.5 41.9 33.2
assets

Capex intangibles / definite 40.8 70.0 45.2 54.3 75.0 35.0 30.0 46.9 64.2 92.9
intangibles

Depreciation on intang / def. intang 1" 19 30 43 37 46 50 64 86 123
Depreciation on tangibles / 11172 131.87 39.14 17.57 4.40 11.38 18.73 18.37 18.66 0.97
tangibles

Source: ABG Sundal Collier, Company Data
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Analyst Certification

We, ABGSC Consumer Goods Research, Daniel Thorsson and Simon Granath, analyst(s) with ABG Sundal Collier ASA , ABG
Sundal Collier Denmark, filial af ABG Sundal Collier ASA, Norge, ABG Sundal Collier AB and/or ABG Sundal Collier Limited
(hereinafter collectively referred to as “ABG Sundal Collier”), and the author(s) of this report, certify that not withstanding the
existence of any such potential conflicts of interests referred to below, the views expressed in this report accurately reflect my/
our personal view about the companies and securities covered in this report. I/We further certify that I/We has/have not been,
nor am/are or will be, receiving direct or indirect compensation related to the specific recommendations or views contained in
this report.

This report is produced by ABG Sundal Collier, which may cover companies either in accordance with legal requirements
designed to promote the independence of investment research (“independent research”) or as commissioned research.
Commissioned research is paid for by the subject company. As such, commissioned research is deemed to constitute an
acceptable minor non-monetary benefit (i.e., not investment research) as defined in MiFID 1.

Stock ratings distribution
ABG Sundal Collier Ratings and Investment Banking by 5/28/2025

Research Coverage Investment Banking Clients (IBC)

% of % of % of

Total of Rating Total Rating Total IBC Total Rating by Type
BUY 62.60% 21% 8.71%

HOLD 33.25% 6% 4.69%

SELL 3.12% 0% 0.00%

IBC: Companies in respect of which ABG SC or an affiliate has received compensation for investment banking services within the past 12 months.

Analyst stock ratings definitions
BUY = We expect this stock’s total return to exceed the market’s expected total return by 5% or more over the next six months.

HOLD = We expect this stock’s total return to be in line with the market’'s expected total return within a range of 4% over the
next six months.

SELL = We expect this stock’s total return to underperform the market’s expected total return by 5% or more over the next six
months.

Analyst valuation methods

When setting the individual ratings for investment research (“independent research”), ABG Sundal Collier assumes that a
normal total absolute return (including dividends) for the market is 8% per annum, or 4% on a 6-month basis. Therefore, when
we rate a stock a BUY, we expect an absolute return of 9% or better over six months. Volatility and low trading volumes mean
that we have a wider range for expected returns on small cap stocks than for large caps.

ABG Sundal Collier’s analysts publish price targets for independent research and may publish valuation ranges for
commissioned research. These price targets or valuation ranges rely on various valuation methods. One of the most frequently
used methods is the valuation of a company by calculation of that company’s discounted cash flow (DCF). Another valuation
method is the analysis of a company’s return on capital employed relative to its cost of capital. Finally, the analysts may analyse
various valuation multiples (e.g., the P/E multiples and the EV/EBITDA multiples) relative to global industry peers. In special
cases, particularly for property companies and investment companies, the ratio of price to net asset value is considered. Price
targets and valuation ranges are changed when earnings and cash flow forecasts are changed. They may also be changed
when the underlying value of a company’s assets changes (in the cases of investment companies, real estate companies or
insurance companies) or when factors impacting the required rate of return change.

Expected updates

ABGSC has no fixed schedule for updating its research reports. Unless expressly stated otherwise, ABGSC expects (but does
not undertake) to issue updates when considered necessary by the research department, for example following the publication
of new figures or forecasts by a company or in the event of any material news on a company or its industry.
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Stock price, company ratings and target price history

Company: Mips Currency: SEK Current Recommandation: BUY

Date: 27/5/2025 Current Target price: 550.0
Current Share price: 392.00

04/07/22 21/09/22 17/10/22 16/12/22 09/02/23 18/04/23 20/07/23 12/10/23
HOLD:SEK380.00

BUY:SEK650.00 | |BUY:SEK500.00 ||BUY:SEK400.00 HOLD:SEK490.00 ||HOLD:SEK510.00 |[HOLD:SEK475.00 ||HOLD:SEK400.00
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HOLD:SEK300.00 ||HOLD:SEK330.00 ||HOLD:SEK350.00 ||BUY:SEK550.00 ||BUY:SEK650.00 ||BUY:SEK600.00 ||BUY:SEK550.00

MIPS-SE (L Axis) OMXSPI-OMX (R Axis)

Data Source: ABG Sundal Collier, FactSet

Important Company Specific Disclosure

The following disclosures relate to the relationship between ABG Sundal Collier and its affiliates and the companies covered by
ABG Sundal Collier referred to in this research report.

Unless disclosed in this section, neither ABG Sundal Collier nor any of their affiliated or associated companies and their
directors, officers, representatives, and employees have any required regulatory disclosures to make in relation to an ownership
position for the analyst(s) and members of the analyst's household, ownership by ABG Sundal Collier and/or its affiliates,
ownership in ABG Sundal Collier Holding ASA by the company(ies) to whom the recommendation(s) refer(s) to, liquidity
provision/market making agreement, managed or co-managed public offerings, compensation for provision of certain services,
directorship of the analyst, or a member of the analyst's household, or in relation to any contractual obligations to the issuance
of this research report.

ABG Sundal Collier is not aware of any other actual, material conflicts of interest of the analyst or ABG Sundal Collier of which
the analyst knows or has reason to know at the time of the publication of this report.

Production of recommendation: 5/28/2025 05:37.
All prices are as of market close on 27 May, 2025 unless otherwise noted.

For full details of recommendation and target price history for the subject company, please see company page on Research
Web.

For details of recommendations and target prices for ABG Sundal Collier coverage universe, please see coverage page on ABG
Sundal Collier’'s Research Web.

Disclaimer

This report has been prepared by ABG Sundal Collier ASA, ABG Sundal Collier Denmark, filial af ABG Sundal Collier ASA, Norge,
ABG Sundal Collier AB and/or ABG Sundal Collier Limited and any of their directors, officers, representatives and employees
(hereinafter collectively referred to as “ABG Sundal Collier”). This report is not a product of any other affiliated or associated
companies of any of the above entities.

This report is provided solely for the information and use of professional investors, who are expected to make their own investment
decisions without undue reliance on this report. The information contained herein does not apply to, and should not be relied upon
by, retail clients. This report is for distribution only under such circumstances as may be permitted by applicable law. Research
reports prepared by ABG Sundal Collier are for information purposes only. The recommendation(s) in this report is (are) has/
have no regard to specific investment objectives and the financial situation or needs of any specific recipient. ABG Sundal Collier
and/or its affiliates accepts no liability whatsoever for any losses arising from any use of this report or its contents. This report
is not to be used or considered as an offer to sell, or a solicitation of an offer to buy. The information herein has been obtained
from, and any opinions herein are based upon, sources believed reliable, but ABG Sundal Collier and/or its affiliates make no
representation as to its accuracy or completeness and it should not be relied upon as such. All opinions and estimates herein
reflect the judgment of ABG Sundal Collier on the date of this report and are subject to change without notice. Past performance
is not indicative of future results.
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The compensation of our research analysts is determined exclusively by research management and senior management, but not
including investment banking management. Compensation is not based on specific investment banking revenues, however, it is
determined from the profitability of the ABG Sundal Collier group, which includes earnings from investment banking operations
and other business. Investors should assume that ABG Sundal Collier ASA, ABG Sundal Collier Denmark, filial af ABG Sundal
Collier ASA, Norge and/or ABG Sundal Collier AB is seeking or will seek investment banking or other business relationships with
the companies in this report.

The research analyst(s) responsible for the preparation of this report may interact with trading desk and sales personnel and other
departments for the purpose of gathering, synthesizing and interpreting market information. From time to time, ABG Sundal Collier
and/or its affiliates and any shareholders, directors, officers, or employees thereof may (l) have a position in, or otherwise be
interested in, any securities directly or indirectly connected to the subject of this report, or (ll) perform investment banking or other
services for, or solicit investment banking or other services from, a company mentioned in this report. ABG Sundal Collier and/or
its affiliates rely on information barriers to control the flow of information contained in one or more areas of ABG Sundal Collier,
into other areas, units, groups or affiliates of ABG Sundal Collier.

Norway: ABG Sundal Collier ASA is regulated by the Financial Supervisory Authority of Norway (Finanstilsynet)

Denmark: ABG Sundal Collier Denmark, filial af ABG Sundal Collier ASA, Norge, is regulated by the Financial Supervisory Authority
of Norway (Finanstilsynet) and the Danish Financial Supervisory Authority (Finanstilsynet)

Sweden: ABG Sundal Collier AB is regulated by the Swedish Financial Supervisory Authority (Finansinspektionen)

UK: This report is a communication made, or approved for communication in the UK, by ABG Sundal Collier Limited, authorised
and regulated by the Financial Conduct Authority in the conduct of its business.

US: This report is being distributed in the United States (U.S.) in accordance with FINRA Rule 1220 by ABG Sundal Collier Inc.,
an SEC registered broker-dealer and a FINRA/SIPC member which accepts responsibility for its content and its compliance with
FINRA Rule 2241. Research reports distributed in the U.S. are intended solely for “major U.S. institutional investors,” and “U.S.
institutional investors” as defined under Rule 15a-6 of the Securities Exchange Act of 1934 and any related interpretive guidance
and no-action letters issued by the Staff of the U.S. Securities and Exchange Commission (“SEC”) collectively (“SEC Rule 15a-6”).
Each major U.S. institutional investor and U.S. institutional investor that receives a copy of this research report, by its acceptance
of such report, represents that it agrees that it will not distribute this research report to any other person. This communication is
only intended for major U.S. institutional investors and U.S. institutional investors. Any person which is not a major U.S. institutional
investor, or a U.S. institutional investor as covered by SEC Rule 15a-6 must not rely on this communication. The delivery of this
research report to any person in the U.S. is not a recommendation to effect any transactions in the securities discussed herein,
or an endorsement of any opinion expressed herein. Any major U.S. institutional investor or U.S. institutional investor receiving
this report which wishes to effect transactions in any securities referred to herein should contact ABG Sundal Collier Inc., not its
affiliates. Further information on the securities referred to herein may be obtained from ABG Sundal Collier Inc., on request.

Singapore: This report is distributed in Singapore by ABG Sundal Collier Pte. Ltd, which is not licensed under the Financial Advisors
Act (Chapter 110 of Singapore). In Singapore, this report may only be distributed to institutional investors as defined in Section
4A(1)(c) of the Securities and Futures Act (Chapter 289 of Singapore) (“SFA”), and should not be circulated to any other person
in Singapore.

Canada: This report is being distributed by ABG Sundal Collier ASA in Canada pursuant to section 8.25 of National Instrument
31-103 or an equivalent provision and has not been tailored to the needs of any specific investor in Canada. The information
contained in this report is not, and under no circumstances is to be construed as, a prospectus, an advertisement, a public offering
or an offer to sell the securities described herein, in Canada or any province or territory thereof. No securities commission or
similar regulatory authority in Canada has reviewed or considered this report, the information contained herein or the merits of
the securities described herein and any representation to the contrary is an offence. Under no circumstances is this report to be
construed as an offer to sell such securities or as a solicitation of an offer to buy such securities in any jurisdiction of Canada.
Any offer or sale of the securities described herein in Canada may only be made in accordance with applicable securities laws
and only by a dealer properly registered under such securities laws, or alternatively, pursuant to an applicable dealer registration
exemption, in the Canadian jurisdiction in which such offer or sale is made.

This report may not be reproduced, distributed, or published by any recipient for any purpose whatsoever without the prior written
express permission of ABG Sundal Collier.

Additional information available upon request. If reference is made in this report to other companies and ABG Sundal
Collier provides research coverage for those companies, details regarding disclosures may be found on our website

www.abgsc.com.
© Copyright 2025 ABG Sundal Collier ASA
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